REGULAR CITY COUNCIL MEETING - REVISED
WEDNESDAY, MAY 8, 2019
Closed Session – 6:15 PM
Regular Meeting - 6:30 PM
City Hall – Beryl P. Robinson, Jr. Conference Room
317 Broad Street, Nevada City, CA 95959
MISSION STATEMENT
The City of Nevada City is dedicated to preserving and enhancing its small town
character and historical architecture while providing quality public services for our
current and future residents, businesses and visitors.

David Parker, Mayor
Duane Strawser, Council Member
Reinette Senum, Vice Mayor
Erin Minett, Council Member
Valerie Moberg, Council Member
The City Council welcomes you to its meetings which are scheduled at 6:30 PM on the 2nd and 4th Wednesdays of each
month. Your interest is encouraged and appreciated. This meeting is recorded on DVD and is televised on local public
television Channel 17. Other special accommodations may be requested to the City Clerk 72 hours in advance of the
meeting. Please turn off all cell phones or similar devices. Action may be taken on any agenda item. Agenda notices are
available at City Hall. Materials related to an item on this Agenda submitted to the Council after distribution of the agenda
packet are available for public inspection in the City Hall at 317 Broad Street, Nevada City, CA during normal business
hours.
ANY MEMBER OF THE PUBLIC DESIRING TO ADDRESS THE COUNCIL ON ANY ITEM ON THIS
AGENDA: After receiving recognition from the Mayor, give your name and address, and then your comments or questions.
Please direct your remarks to the Councilmembers. In order that all interested parties have an opportunity to speak, please
limit your comments to the specific item under discussion. All citizens will be afforded an opportunity to speak, consistent
with their Constitutional rights. Time limits shall be at the Mayor's discretion.
IF YOU CHALLENGE the Council's decision on any matter in court, you will be limited to raising only those issues you or
someone else raised at the meeting or Public Hearing described on this agenda, or in written correspondence delivered to the
City Council at, or prior to, the meeting or Public Hearing.

CLOSED SESSION: 6:15 PM
Under Government Code Section 54950 members of the public are entitled to comment on the closed session agenda
before the Council goes into closed session.

1. Pursuant to Government Code Section 54957(b)(1) a closed session is requested with City
Manager, Catrina Olson on a personnel matter regarding the Police Chief employment contract.
REGULAR MEETING – 6:30 PM - Call to Order
Roll Call: Mayor Parker, Vice Mayor Senum, Moberg, Minett & Strawser
PLEDGE OF ALLEGIANCE
PROCLAMATIONS:
PRESENTATIONS: “Arts and Econcomic Prosperity” – Eliza Tudor, Nevada County Arts Council

BUSINESS FROM THE FLOOR
1. PUBLIC COMMENT
Under Government Code Section 54954.3, members of the public are entitled to address the City
Council concerning any item within the Nevada City Council’s subject matter jurisdiction.
Comments on items NOT ON THE AGENDA are welcome at this time. Normally, public
comments are limited to no more than three minutes each. Except for certain specific
exceptions, the City Council is prohibited from discussing or taking action on any item not
appearing on the posted agenda.
2. COUNCIL MEMBERS REQUESTED ITEMS AND COMMITTEE REPORTS:
3. CONSENT ITEMS:
All matters listed under the Consent Calendar are to be considered routine by the City Council
and will be enacted by one motion in the form listed. There will be no separate discussion of
these items unless, before the City Council votes on the motion to adopt, members of the
Council, City staff or the public request specific items to be removed from the Consent
Calendar for separate discussion and action.
A. Subject: Accounts Payable Activity Report
Recommendation: Receive and file.
B. Subject: Request by The Sierra Fund to Post Fish Advisory Signs
Recommendation: Approve fish advisory signs and requested locations.
4. APPROVAL OF ACTION MINUTES:
A. City Council Meeting – April 24, 2019
5. DEPARTMENT REQUESTED ACTION ITEMS AND UPDATE REPORTS:
A. Subject: Sewer Smoke Testing
Recommendation: Receive and file.
6. PUBLIC HEARINGS:
A. Subject: Increase Parking Meter Rates and Expand Locations
Recommendation: Provide staff direction on next steps to increase parking meter rates and
expand parking meter locations in the downtown area.
B. Subject: Adopt Resolution No. 2019-XX, A Resolution of the City Council of the City of
Nevada City Establishing Convenience Fees Citywide for Alternative Payment Options
Recommendation: Adopt Resolution No. 2019-XX and authorize the City Manager to sign
Agreement with PayStar providing expanded payment options citywide.

7. OLD BUSINESS:

8. NEW BUSINESS:
A. Subject: Request for in-kind Sponsorship of Nevada City Film Festival Summer “Movies
Under the Pines”
Recommendation: Approve request to provide in-kind sponsorship of the Nevada City
Film Festival’s summer “Movies Under the Pines” in the form of allowing use of Pioneer
Park Band Shell and adjacent field at no charge on June 15, July 27, and August 30, 2019.
9. CORRESPONDENCE:
10. ANNOUNCEMENTS:
11. CITY MANAGER’S REPORT:
12. ADJOURNMENT
Certification of Posting of Agenda
I, Loree’ McCay, Administrative Services Manager/Deputy City Clerk for the City of Nevada City, declare that
the foregoing agenda for the May 8th, 2019 Regular Meeting of the Nevada City City Council was posted
May 3rd , 2019 at the entrance of City Hall. The agenda is also posted on the City’s website
www.nevadacityca.gov.
Signed May 3rd, 2019, at Nevada City, California

_________________________________
Loree’ McCay, Administrative Services Manager/Deputy City Clerk
____________________________________________________________________________________
CITY OF NEVADA CITY
City Council
Long Range Calendar
May 15, 2019
May 22, 2019
May 27, 2019
June 12, 2019
June 26, 2019
July 4, 2019
July 10, 2019
July 23, 2019
August 14, 2019
August 16, 2019
August 28, 2019

Budget Workshop (9am)
Regular Council Meeting
Memorial Day Observed
Regular Council Meeting
Regular Council Meeting
Holiday
Regular Council Meeting
Regular Council Meeting (Tuesday instead of Wednesday)
Regular Council Meeting
Strategic Planning Retreat (8:00 AM to 2:30 PM)
Regular Council Meeting

NOTE: This list is for planning purposes; items may shift depending on timing and capacity of a meeting.
NOTICE: As presiding officer, the Mayor has the authority to preserve order at all City Council meetings, to
remove or cause the removal of any person from any such meeting for disorderly conduct, or for making
personal, impertinent, or slanderous remarks, using profanity, or becoming boisterous, threatening or personally
abusive while addressing said Council and to enforce the rules of the Council.

in Nevada County, CA

Arts and Economic Prosperity® 5 was conducted by
Americans for the Arts, the nation’s nonprofit organization
for advancing the arts in America. Established in 1960, we
are dedicated to representing and serving local communities
and creating opportunities for every American to participate
in and appreciate all forms of the arts.

Copyright 2019 by Americans for the Arts, 1000 Vermont Avenue NW, Sixth Floor, Washington, DC 20005.
Arts & Economic Prosperity is a registered trademark of Americans for the Arts.
Reprinted by permission.
Printed in the United States.
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"This report reveals the incredible economic impact of the arts for us, as well
as the power of working together as one invested community. This power
cannot be underestimated. We know that the difference between success and
failure is a great team—and this is what Arts & Economic Prosperity in
Nevada County shows us. I’m reminded of Henry Ford’s words: “Coming
together is a beginning. Keeping together is progress. Working together is
success." Let’s stay together and build upon the fantastic foundational
knowledge that this report highlights. Let’s go create!"
— Duane Strawser
Council Member, City of Nevada City
Chair, Nevada County Economic Resource Council

Introduction from Nevada County Arts Council
In the year it took to survey the creative industries in Nevada County we relied upon
many for their vision, good will and patience. We thank our arts leaders from east to
west—from those within larger organizations serving diverse audiences, to those who
run much needed programs serving important niche segments of our population, and
those running small artisan or creative businesses that serve our population and attract
both tourists and new residents.
We are grateful to the funders of our report—the Cities
of Grass Valley and Nevada City, the Town of
Truckee, the Greater Grass Valley Chamber of
Commerce and Nevada City Chamber of Commerce,
and the Nevada County Economic Resource Council.

participation. We wanted to include everyone—not just
our larger organizations but smaller collaboratives and
spaces—and, inevitably, there will be those we missed,
or those who chose not to participate but who will next
time round.

We hope that our survey will be acknowledged as a
foundational building block towards the creation of a
countywide cultural plan. It recognizes that Nevada
County is unique in California as the only rural county
home to two state-designated California Cultural
Districts—Grass Valley-Nevada City Cultural District
and Truckee Cultural District, and that creativity
extends beyond these districts to every corner of our
county.

A word from the trenches. Pulling our data together
required many hours from our board of directors and
our volunteers. Organizational mentoring aside, we
surveyed audiences through a nine-month time-frame,
attended distinct events—north, south, east and west—
at all times of day and through every season. We were
required to survey only 800 audience members—but as
you can see, we reached well over 1,000.

We hope this valuable data will assist local leaders
across all sectors in making decisions that will affect
future generations, our quality of life, the livability of
our region, and the likelihood of investment in it in
years to come. Planning ahead, knowing that the
California Cultural District Program is opening the
doors to increased competition and brand-new districts,
we ask ourselves and you: what do we want and how
do we make this happen?

Two particular individuals spring to mind when we
consider the depth of follow-up required to reach the
participation rate we achieved. Eve Diamond worked
religiously to identify our arts organizations and
creative program leads. She spent many hours coaching
participants and giving one-to-one assistance. Cheryl
Grossman then worked tirelessly to follow-up and
provide support for those who needed a gentle nudge or
a helping hand.

This data isn’t definitive—it’s a beginning. Americans
for the Arts is impressed that our emphasis has been on

In thanking all our participants and community
partners, we embrace the next stage in our shared
adventure!

Jon Blinder
President, Board of Directors
Nevada County Arts Council

Eliza Tudor
Executive Director
Nevada County Arts Council
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"Understanding and acknowledging the incredible economic impact of the
nonprofit arts and culture, we must always remember their fundamental
value. They foster beauty, creativity, originality, and vitality. The arts
inspire us, sooth us, provoke us, involve us, and connect us. But they also
create jobs and contribute to the economy."
— Robert L. Lynch
President and CEO
Americans for the Arts

2
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The Arts Mean Business
By Robert L. Lynch, President and CEO, Americans for the Arts
In my travels, I meet business and government leaders who speak passionately about
the value the arts bring to their communities—fueling creativity, beautifying
downtowns, and providing joy. Many also share with me the challenge of balancing arts
funding with the demands to support jobs and grow their economy. To these community
leaders, Arts & Economic Prosperity 5 offers a clear and welcome message: the arts
are an investment that delivers both community well-being and economic vitality.
Arts & Economic Prosperity 5 (AEP5) is Americans
for the Arts’ fifth economic impact study of the
nation’s nonprofit arts and cultural organizations and
their audiences. By every measure, the results are
impressive. Nationally, the nonprofit arts industry
generated $166.3 billion of economic activity in
2015—$63.8 billion in spending by arts and cultural
organizations and an additional $102.5 billion in eventrelated expenditures by their audiences. This activity
supported 4.6 million jobs and generated $27.5 billion
in revenue to local, state, and federal governments (a
yield well beyond their collective $5 billion in arts
allocations). AEP5 is the most comprehensive study of
its kind ever conducted. It provides detailed economic
impact findings on 341 study regions representing all
50 states and the District of Columbia. Data was
gathered from 14,439 organizations and 212,691 arts
event attendees, and our project economists customized
input-output models for each and every study region to
ensure reliable and actionable localized results.
When Americans for the Arts published its first
economic impact study in 1994, it worked with 33
local communities. As evidence of the value of these
studies, AEP5 has grown this local participation tenfold. We also have witnessed a corresponding growth
in the understanding of the economic value of the arts.
The U.S. Bureau of Economic Analysis, for example,
now publishes an annual Arts & Cultural Production
Satellite Account, which extends beyond the nonprofit
sector to include the full breadth of commercial and
for-profit arts, education, and individual artists, and
lists the sector as a $730 billion industry (4.2 percent of
the nation’s GDP—a larger share of the economy than

Arts & Economic Prosperity 5 | Americans for the Arts

transportation, tourism, agriculture, and construction).
As another example, many state and local governments
have established agencies to track and grow their
creative economy.
What continues to set AEP5 apart from other studies is
exactly why it is so useful: it uses localized research
that not only focuses on arts organizations—but also
incorporates the event-related spending by their
audiences. When patrons attend an arts event, they may
pay for parking, eat dinner at a restaurant, enjoy dessert
after the show, and return home to pay the babysitter.
The study found that the typical attendee spends $31.47
per person, per event beyond the cost of admission.
AEP5 also shows that one-third of attendees (34
percent) traveled from outside the county in which the
arts event took place. Their event-related spending was
more than twice that of their local counterparts ($47.57
vs. $23.44). What brought those visitors to town? Twothirds (69 percent) indicated that the primary purpose
for their visit was to attend that arts event. The message
is clear: a vibrant arts community not only keeps
residents and their discretionary spending close to
home, it also attracts visitors who spend money and
help local businesses thrive.
AEP5 demonstrates that the arts provide both cultural
and economic benefits. No longer do community
leaders need to feel that a choice must be made
between arts funding and economic development.
Arts & Economic Prosperity 5 proves that they can
choose both. Nationally as well as locally, the arts
mean business.
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“Even in a strong economy, some may perceive the arts as an
unaffordable luxury. Fortunately, this rigorous report offers evidence that
the nonprofit arts industry provides not just cultural benefits to our
communities, but also makes significant positive economic contributions
to the nation’s financial well-being regardless of the overall state of the
economy. The arts as a driver of employment, vibrancy, tourism, and
building a creative workforce is certainly something to applaud.”
— Jonathan Spector
President & CEO
The Conference Board

4
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The Economic Impact of the
Nonprofit Arts and Culture Industry in
Nevada County
Arts & Economic Prosperity 5 provides evidence that the nonprofit arts and culture
sector is a significant industry in Nevada County—one that generates $46.9 million in
total economic activity. This spending—$25.7 million by nonprofit arts and cultural
organizations and an additional $21.2 million in event-related spending by their
audiences—supports 869 full-time equivalent jobs, generates $20.9 million in
household income to local residents, and delivers $5.1 million in local and state
government revenue. This economic impact study sends a strong signal that when we
support the arts, we not only enhance our quality of life, but we also invest in Nevada
County’s economic well-being.
This Arts & Economic Prosperity 5 study documents
the economic impact of the nonprofit arts and culture
sector in 341 study regions—113 cities, 115 counties,
81 multicity or multicounty regions, 20 states, and 12
arts districts—representing all 50 U.S. states and the
District of Columbia. The diverse study regions range
in population (1,500 to four million) and type (rural to
large urban). Economists customized input-output
models to calculate specific and reliable findings for
each study region. This study focuses solely on the
economic impact of nonprofit arts and cultural
organizations and event-related spending by their
audiences. Spending by individual artists and the forprofit arts and culture sector (e.g., Broadway or the
motion picture industry) are excluded from this study.
This report presents the findings of a new study to
evaluate the economic impact of the nonprofit arts
and culture industry in Nevada County. The
methodology used is identical to the national study
methodology, providing the ability to compare the
results with those of the national study participants.
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Defining Economic Impact
This proprietary study methodology uses four economic
measures to define economic impact: full-time
equivalent jobs, resident household income, and local
and state government revenues.
Full-Time Equivalent (FTE) Jobs describes the total
amount of labor employed. An FTE job can be one fulltime employee, two half-time employees, etc.
Economists measure FTE jobs, not the total number of
employees, because it is a more accurate measure that
accounts for part-time employment.
Resident Household Income (often called Personal
Income) includes salaries, wages, and entrepreneurial
income paid to residents. It is the money residents earn
and use to pay for food, shelter, utilities, and other
living expenses.
Revenue to Local and State Government includes
revenue from local and state taxes (i.e., any applicable
income, retail, lodging, real estate, business/corporate,
transportation/gas, personal property, and other taxes)
as well as funds from license fees, utility fees, filing
fees, and other similar sources. Local government
revenue includes funds to governmental units such as
cities, counties, townships, school districts, and other
special districts.

5

Economic Impact of Spending
by the Nonprofit Arts and Culture Industry
(Combined Spending by Both Organizations and Their Audiences)
in Nevada County
In communities coast-to-coast, from our smallest towns to our largest cities, America’s 100,000 nonprofit arts and
cultural organizations make their communities more desirable places to live and work every day of the year.
The arts and culture provide inspiration and joy to residents, beautify public spaces, and strengthen the social
fabric of our communities. Nonprofit arts and cultural organizations are also businesses. They employ people
locally, purchase goods and services from other local businesses, and attract tourists. Event-related spending by
arts audiences generates valuable revenue for local merchants such as restaurants, retail stores, parking garages,
and hotels.
During fiscal year 2018, spending by both Nevada County’s nonprofit arts and cultural organizations and
their audiences totaled $46.9 million. The table below demonstrates the total economic impact of these
expenditures.

TABLE 1:
Total Economic Impact of the Nonprofit Arts and Culture Industry in Nevada County
(Combined Spending by Nonprofit Arts and Cultural Organizations and Their Audiences)
Median of
Similar Study Regions
Nevada County

Pop. = 50,000 to 99,999

National Median

$46,874,641

$19,538,777

$35,750,645

869

512

1,131

Resident Household Income

$20,861,000

$11,623,000

$23,154,000

Local Government Revenue

$1,535,000

$905,500

$1,407,000

State Government Revenue

$3,534,000

$1,049,000

$1,961,000

Total Industry Expenditures
Full-Time Equivalent Jobs

DID YOU KNOW? The Arts Improve the Economy, and Our Quality of Life
✓ 87 percent of Americans believe “the arts & culture are important to quality of life.”
✓ 82 percent of Americans believe “the arts & culture are important to local businesses and the economy.”
✓ 73 percent of Americans say the arts are a "positive experience in a troubled world."
✓ 67 percent of Americans believe "the arts unify our communities regardless of age, race, and ethnicity."
✓ 64 percent of Americans feel the arts give them "pure pleasure to experience and participate in."
✓ 63 percent of Americans believe the arts "lift me up beyond everyday experiences."
✓ 62 percent of Americans agree that the arts "helps me understand other cultures better."
Source: Americans for the Arts’ 2016 public opinion survey of 3,020 adults by Ipsos Public Affairs
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“The success of my family’s business depends on finding and cultivating a
creative and innovative workforce. I have witnessed firsthand the power of
the arts in building these business skills. When we participate personally
in the arts, we strengthen our ‘creativity muscles,’ which makes us not just
a better ceramicist or chorus member, but a more creative worker—better
able to identify challenges and innovative business solutions.”
— Christopher Forbes, Vice Chairman, Forbes, Inc.

Economic Impact: Total, Direct, Indirect, and Induced
How can a dollar be respent? Consider the example of a theater company that purchases a five-gallon bucket
of paint from its local hardware store for $100—a very simple transaction at the outset, but one that initiates a
complex sequence of income and spending by both individuals and other businesses.
Following the paint purchase, the hardware store may use a portion of the $100 to pay the sales clerk
who sold the bucket of paint. The sales clerk then respends some of the money for groceries; the
grocery store uses some of the money to pay its cashier; the cashier then spends some of the money
for rent; and so on.
The hardware store also uses some of the $100 to purchase goods and services from other businesses,
such as the local utility company, and then to buy a new bucket of paint from the paint factory to
restock its shelf. Those businesses, in turn, respend the money they earned from the hardware store to
buy goods and services from still other local businesses, and so on.
Eventually, the last of the $100 is spent outside of the community and no longer has a local economic
impact. It is considered to have leaked out of the community.
The total economic impact describes this full economic effect, starting with the theater’s initial paint purchase
and ending when the last of the $100 leaks out of the community. It is composed of the direct economic
impact (the effect of the initial expenditure by the theater), as well as the indirect and induced economic
impacts, which are the effects of the subsequent rounds of spending by businesses and individuals,
respectively.
Interestingly, a dollar ripples very differently through each community, which is why an input-output model
was customized for the unique economy of Nevada County.

AMERICANS FOR THE ARTS | Arts & Economic Prosperity 5
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Economic Impact of Spending
by Nonprofit Arts and Cultural ORGANIZATIONS
in Nevada County
Nonprofit arts and culture organizations are active contributors to their business community. They are employers,
producers, and consumers. They are members of the Chamber of Commerce as well as key partners in the
marketing and promotion of their cities, regions, and states. Spending by nonprofit arts and cultural
organizations totaled $25.7 million in Nevada County during fiscal year 2018. This spending is far-reaching:
organizations pay employees, purchase supplies, contract for services, and acquire assets within their community.
These actions, in turn, support jobs, generate household income, and generate revenue to local and state
governments.
Nevada County’s nonprofit arts and cultural organizations provide rewarding employment for more than just
administrators, artists, curators, choreographers, and musicians. They also employ financial staff, facility
managers, and salespeople. In addition, the spending by these organizations directly supports a wide array of other
occupations spanning many industries that provide their goods and services (e.g., accounting, construction, event
planning, legal, logistics, printing, and technology).
Data were collected from 103 eligible nonprofit arts and cultural organizations that are located in Nevada County.
The survey requested detailed budget information for fiscal year 2018 (e.g., labor, payments to local and nonlocal
artists, operations, administration, programming, facilities, and capital expenditures/asset acquisition). The
following table demonstrates the total economic impact of their aggregate spending.

TABLE 2:
Total Economic Impact of Spending by Nonprofit Arts and Cultural ORGANIZATIONS
in Nevada County
Median of
Similar Study Regions
Nevada County

Pop. = 50,000 to 99,999

National Median

$25,673,648

$9,049,417

$15,727,535

551

240

608

Resident Household Income

$13,544,000

$6,193,000

$11,441,500

Local Government Revenue

$496,000

$326,000

$592,000

State Government Revenue

$1,716,000

$381,000

$840,500

Total Organizational Expenditures
Full-Time Equivalent Jobs
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Economic Impact Beyond Dollars: Volunteerism
While arts volunteers may not have an economic impact as defined in this study, they clearly have an enormous
impact by helping nonprofit arts and cultural organizations function as a viable industry. Arts & Economic
Prosperity 5 reveals a significant contribution to nonprofit arts and cultural organizations as a result of
volunteerism. During 2018, a total of 5,314 volunteers donated a total of 141,737 hours to Nevada County’s
participating nonprofit arts and cultural organizations. This represents a donation of time with an
estimated aggregate value of $4,123,129 (Independent Sector currently estimates the dollar value of the average
volunteer hour in California to be $29.09). Volunteers can include unpaid professional staff (e.g., executive and
program staff, board/commission members), artistic volunteers (e.g., artists, choreographers, designers), clerical
volunteers, and service volunteers (e.g., ticket takers, docents, ushers, gift shop volunteers).
The 103 participating organizations reported an average of 51.6 volunteers who volunteered an average of 26.7
hours during 2018, for a total of 1,376 hours per organization.

The Value of In-Kind Contributions to Arts Organizations
The organizations were asked about the value of their in-kind support. In-kind contributions are non-cash
donations such as materials (e.g., office supplies from a local retailer), facilities (e.g., office or performance
space), and services (e.g., printing from a local printer). The 103 participating nonprofit arts and cultural
organizations in Nevada County reported that they received in-kind contributions with an aggregate value
of $4,865,495 during fiscal year 2018. These contributions can be received from a variety of sources including
corporations, individuals, local and state arts agencies, and government agencies.

"Investments in arts and culture enhance the quality of life, the third-highest
measurement businesses use when gauging development trends—behind skilled
labor and highway accessibility but ahead of other factors such as corporate tax
rates and incentives. These investments are breathing new life into our downtown
areas, creating educational opportunities, and attracting businesses and highly
skilled workers to Iowa. Today, nearly 6,000 arts organizations employ 23,000
people in Iowa, and that number jumps to 73,000 when all creative fields are
counted. In all, that's about four percent of our workforce."
— Governor Kim Reynolds, Iowa

AMERICANS FOR THE ARTS | Arts & Economic Prosperity 5
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Economic Impact of Spending
by Nonprofit Arts and Cultural AUDIENCES
in Nevada County
The nonprofit arts and culture industry, unlike most industries, leverages a significant amount of event-related
spending by its audiences. For example, when patrons attend a cultural event, they may pay to park their car,
purchase dinner at a restaurant, shop in nearby stores, eat dessert after the show, and pay a babysitter upon their
return home. Attendees from out of town often spend the night in a hotel. This spending generates related
commerce for local businesses such as restaurants, parking garages, retail stores, and hotels. Local businesses that
cater to arts and culture audiences reap the rewards of this economic activity.
To measure the impact of spending by cultural audiences in Nevada County, data were collected from 1,138 event
attendees during 2018. Researchers used an audience-intercept methodology, a standard technique in which
patrons are asked to complete a short survey about their event-related spending (while they are attending the
event). In Nevada County, cultural attendees spent an average of $40.44 per person, per event as a direct result of
their attendance at the event.
The 103 participating nonprofit arts and cultural organizations reported that the aggregate attendance to their
events was 524,154 during 2018. Event-related spending by these attendees totaled $21.2 million in Nevada
County during fiscal year 2018, excluding the cost of event admission. The following table demonstrates the
total economic impact of this spending.

TABLE 3:
Total Economic Impact of Spending by Nonprofit Arts and Cultural AUDIENCES
in Nevada County (excluding the cost of event admission1)
Median of
Similar Study Regions
Nevada County

Pop. 50,000 to 99,999

National Median

$21,200,993

$10,546,708

$18,871,511

318

222

430

Resident Household Income

$7,317,000

$4,413,000

$8,402,500

Local Government Revenue

$1,039,000

$432,000

$898,000

State Government Revenue

$1,818,000

$565,000

$1,007,500

Total Audience Expenditures
Full-Time Equivalent Jobs

1

Why exclude the cost of admission? The admissions paid by attendees are excluded from the audience analysis because those
dollars are captured in the operating budgets of the participating nonprofit arts and cultural organizations and, in turn, are spent by
the organizations. This methodology avoids “double-counting” those dollars in the study analysis.
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Cultural Tourists Spend More
The 1,138 audience survey respondents were asked to provide the ZIP code of their primary residence, enabling
researchers to determine which attendees were local residents (live within Nevada County) and which were
nonresidents (live outside Nevada County). In Nevada County, researchers estimate that 69.2 percent of the
524,154 nonprofit arts attendees were residents; 30.8 percent were nonresidents.
Nonresident attendees spent an average of 146 percent more per person than local attendees ($68.65 vs.
$27.87) as a result of their attendance to cultural events. As would be expected from a traveler, higher
spending was typically found in the categories of lodging, meals, and transportation. When a community attracts
cultural tourists, it harnesses significant economic rewards.

TABLE 4: Event-Related Spending by Arts and Culture Event Attendees Totaled $21.2 million
in Nevada County (excluding the cost of event admission)

Residents

Nonresidents

All
Nevada County
Event Attendees

362,715

161,439

524,154

Percent of Attendees

69.2%

30.8%

100%

Average Dollars Spent Per Attendee

$27.87

$68.65

$40.44

Total Event-Related Expenditures

$10,102,486

$11,098,507

$21,200,993

Total Attendance

TABLE 5: Nonprofit Arts and Culture Event Attendees Spend an Average of $40.44 Per Person
in Nevada County (excluding the cost of event admission)

Residents

Nonresidents

All
Nevada County
Event Attendees

$7.45

$10.79

$8.48

$12.10

$18.43

$14.05

Souvenirs and Gifts

$2.89

$8.53

$4.63

Clothing and Accessories

$1.71

$4.27

$2.50

Ground Transportation

$1.58

$4.86

$2.59

Event-Related Child Care

$0.63

$0.41

$0.56

Overnight Lodging (one night only)

$0.94

$20.65

$7.02

Other

$0.57

$0.71

$0.61

$27.87

$68.65

$40.44

Refreshments/Snacks During Event
Meals Before/After Event

Total Per Person Spending
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The Arts Drive Tourism
Each of the nonresident survey respondents (i.e., those who live outside Nevada County) were asked about the
purpose of their trip: 76.4 percent indicated that the primary purpose of their visit to Nevada County was
“specifically to attend this arts/cultural event.” This finding demonstrates the power of the arts to attract
visitors to the community.
The audience-intercept survey also asked nonresident attendees if they would have traveled somewhere else
(instead of to Nevada County) if the event where they were surveyed had not occurred: 57.2 percent of
nonresident attendees would have “traveled to a different community to attend a similar cultural event.”
Of the 30.8 percent of arts attendees who are nonresidents, 21.1 percent reported an overnight lodging expense.
Not surprisingly, nonresident attendees with overnight expenses spent considerably more money per person during
their visit to Nevada County than did nonresident attendees without overnight lodging expenses ($160.25 and
$44.16, respectively). For this analysis, only one night of lodging expenses is counted toward the audience
expenditure, regardless of how many nights these cultural tourists actually stayed in the community. This
conservative approach ensures that the audience-spending figures are not inflated by non-arts-related spending.

The Arts Retain Local Dollars
The survey also asked local resident attendees about what they would have done if the arts event that they were
attending was not taking place: 41.9 percent of resident attendees said they would have “traveled to a
different community to attend a similar cultural event.”
The cultural tourism findings on this page demonstrate the economic impact of the nonprofit arts and culture
industry in its truest sense. If a community fails to provide a variety of artistic and cultural experiences, not only
will it fail to attract new dollars from cultural tourists, it will also lose the discretionary spending of its own
residents who will travel elsewhere for a similar experience.

"As a banker, I have visited businesses in almost every city and town in my state.
There is a visible difference in places with a vibrant arts community. I see people
looking for places to park, stores staying open late, and restaurants packed with
diners. The business day is extended and the cash registers are ringing!"
— Ken Fergeson, Chairman, NBC Oklahoma
Past President, American Bankers Association
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Travel Party and Demographic Characteristics of Arts Attendees
The tables below list the audience-intercept survey findings related to travel party size as well as the age,
educational attainment, and household income reported by the survey respondents.

TABLE 6: Travel Party and Demographic Characteristics of Arts Audiences in Nevada County
Residents

Nonresidents

Average number of adults (18 years or older)

2.25

2.41

Average number of children (younger than 18)

0.24

0.28

Average travel party size

2.48

2.70

Average number of nights spent away from home as a result of arts event

0.06

1.65

Percentage with any nights spent away from home as a result of arts event

2.7%

58.1%

16.9%

34.8%

18-34

6.7%

10.2%

35-44

10.9%

10.2%

45-54

15.4%

19.1%

55-64

24.5%

26.9%

65 or Older

42.6%

33.7%

Less than high school

0.8%

0.0%

High school

5.1%

8.0%

2-year college/technical/associates degree

18.3%

17.5%

4-year college/bachelors degree

38.2%

34.3%

Masters degree

27.9%

28.4%

Doctoral degree

9.7%

11.8%

Less than $40,000

13.0%

10.3%

$40,000 to $59,999

11.0%

9.1%

$60,000 to $79,999

17.2%

17.2%

$80,000 to $99,999

16.5%

13.9%

$100,000 to $119,999

12.8%

10.6%

$120,000 or More

29.5%

39.0%

Travel Party Size

Trip Characteristics

Percentage attending the arts event or facility (where they were surveyed) for the first time
Age of Survey Respondents

Educational Attainment of Survey Respondents

Annual Household Income of Survey Respondents
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“Arts are the cornerstone of our communities, and society in general.
They are our common language and our vision for the future, the
repository for our history, and the definer of a quality of life we desire.
Study after study will demonstrate that a community that has a vital
artistic environment attracts a greater variety of people who are
economically, mentally, and spiritually engaged. As long as there is light,
there is creativity—and those who embrace it will be the air under the
wings of the future.”
—Howard Levine
Council Member, City of Grass Valley

14
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Conclusion
The nonprofit arts and culture sector is a $46.9 million industry in Nevada
County—one that supports 869 full-time equivalent jobs and generates $5.1
million in local and state government revenue.

Nonprofit arts and cultural organizations are businesses in their own right. They spent
$25.7 million during fical year 2018 to employ people locally, purchase goods and
services from local establishments, and attract tourists. They also leveraged a
remarkable $21.2 million in additional spending by cultural audiences—spending that
pumps vital revenue into restaurants, hotels, retail stores, parking garages, and other
local businesses.

This study puts to rest a misconception that communities support arts and culture at
the expense of local economic development. In fact, communities that support the arts
and culture are investing in an industry that supports jobs, generates government
revenue, and is the cornerstone of tourism. This Arts & Economic Prosperity 5 study
shows conclusively that the arts mean business in Nevada County!

AMERICANS FOR THE ARTS | Arts & Economic Prosperity 5
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“A vital component to generating economic growth in our communities
can be attributed to supporting and funding the arts. It is apparent that
decreased support of the arts has negatively impacted some areas of our
country. To compete and thrive in today’s workforce environment it is
apparent that supporting the arts helps foster a more creative and
innovative workforce that strengthens our economy.”
— Nevada Assemblywoman Maggie Carlton
Co-Chair, National Conference of State Legislatures
Labor & Economic Development Committee
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The Arts & Economic Prosperity 5 Calculator
To make it easier to compare the economic impacts of different organizations within Nevada County (or to
calculate updated estimates in the immediate years ahead), the project researchers calculated the economic impact
per $100,000 of direct spending by nonprofit arts and cultural organizations and their audiences.

Economic Impact Per $100,000 of Direct Spending by ORGANIZATIONS
For every $100,000 in direct spending by a nonprofit arts and cultural organization in Nevada County, there was
the following total economic impact.

TABLE 7:
Ratios of Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and Cultural Organizations
in Nevada County
Median of
Similar Study Regions
Nevada County

Pop. = 50,000 to 99,999

National Median

2.15

3.37

3.52

Resident Household Income

$52,754

$70,053

$74,554

Local Government Revenue

$1,932

$3,382

$3,563

State Government Revenue

$6,684

$4,843

$4,891

Full-Time Equivalent Jobs

An Example of How to Use the Organizational Spending Calculator Table (above):
An administrator from a nonprofit arts and cultural organization that has total expenditures of $250,000 wants to
determine the organization’s total economic impact on full-time equivalent (FTE) employment in Nevada County.
The administrator would:
1. Determine the amount spent by the nonprofit arts and cultural organization;
2. Divide the total expenditure by 100,000; and
3. Multiply that figure by the FTE employment ratio per $100,000 for Nevada County.
Thus, $250,000 divided by 100,000 equals 2.5; 2.5 times 2.15 (from the top row of data on Table 1 above) equals
a total of 5.4 full-time equivalent jobs supported (both directly and indirectly) within Nevada County by that
nonprofit arts and cultural organization. Using the same procedure, the estimate can be calculated for resident
household income as well as for local and state government revenue.

Arts & Economic Prosperity 5 | Americans for the Arts
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Economic Impact Per $100,000 of Direct Spending by AUDIENCES
The economic impact of event-related spending by arts audiences can also be derived for an individual
organization or groups of organizations in Nevada County.
The first step is to determine the total estimated event-related spending by attendees who are residents of Nevada
County. To derive this figure, first multiply the total attendance by the percentage of attendees that are residents.
Then, multiply the result by the average per person event-related expenditure by resident attendees. The result is
the total estimated event-related spending by resident attendees.
The second step is to do the same for nonresidents of Nevada County. To derive this figure, first multiply the total
attendance by the percentage of attendees that are nonresidents. Then, multiply the result by the average per
person event-related expenditure by nonresident attendees. The result is the total estimated event-related spending
by nonresident attendees.
Then, add the results from the first two steps together to calculate the total estimated event-related audience
spending. Finally, the ratios of economic impact per $100,000 in direct spending can then be used to determine the
total economic impact of the total estimated audience spending.

TABLE 8: Audience Spending Ratios for the Arts & Economic Prosperity 5 Calculator
in Nevada County (excluding the cost of event admission)

Residents

Nonresidents

Percent of Attendees

69.2%

30.8%

Average Per Person Event-Related Expenditures

$27.87

$68.65

TABLE 9:
Ratios of Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and Culture Audiences
in Nevada County
Median of
Similar Study Regions
Nevada County

Pop. = 50,000 to 99,999

National Median

1.50

2.38

2.46

Resident Household Income

$34,513

$51,123

$52,101

Local Government Revenue

$4,901

$4,195

$4,449

State Government Revenue

$8,575

$5,591

$5,692

Full-Time Equivalent Jobs
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An Example of How to Use the Audience Spending Calculator Tables (on the preceding page):
An administrator wants to determine the total economic impact of the 25,000 total attendees to his/her
organization’s nonprofit arts and cultural events on full-time equivalent (FTE) employment in Nevada County.
The administrator would:
1.
2.
3.
4.
5.
6.
7.

Multiply the total attendance by the percentage of attendees that are residents;
Multiply the result of step 1 by the average per person event-related expenditure for residents;
Multiply the total attendance by the percentage of attendees that are nonresidents;
Multiply the result of step 3 by the average per person event-related expenditure for nonresidents;
Sum the results of steps 2 and 4 to calculate the total estimated event-related audience spending;
Divide the resulting total estimated audience spending by 100,000; and
Multiply that figure by the FTE employment ratio per $100,000 for Nevada County.

Thus, 25,000 times 69.2% (from Table 8 on the preceding page) equals 17,300; 17,300 times $27.87 (from Table
8) equals $482,151; 25,000 times 30.8% (from Table 8) equals 7,700; 7,700 times $68.65 equals $528,605;
$482,151 plus $528,605 equals $1,010,756, $1,010,756 divided by 100,000 equals 10.11; 10.11 times 1.50 (from
the top row of data on Table 9 on the preceding page) equals a total of 15.2 full-time equivalent jobs supported
(both directly and indirectly) within Nevada County by that nonprofit arts and cultural organization. Using the
same procedure, the estimate can be calculated for resident household income as well as for local and state
government revenue.

Making Comparisons with Similar Study Regions
For the purpose of this analysis and unique report, the geographic region being studied is defined as Nevada
County, California. According to the most recent data available from the U.S. Census Bureau, the population of
Nevada County was estimated to be 99,107. For comparison purposes, 458 pages of detailed data tables
containing the study results for all 341 participating study regions are located in Appendix B of the National
Statistical Report. The data tables are stratified by population, making it easy to compare the findings for Nevada
County to the findings for similarly populated study regions (as well as any other participating study regions that
are considered valid comparison cohorts).
The National Summary Report and National Brochure are available both by download (free) and hardcopy
(for purchase). The National Statistical Report (more than 500 pages in length) is available by download
only. All documents and resources can be found at www.AmericansForTheArts.org/EconomicImpact.
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“As Truckee’s creative sector grows, our town is beginning to feel the
promise of profound economic impacts. This promise—and the wealth of
arts and culture we already experience—has spurred the development of
policy and planning around the arts. We look forward to working closely
with our neighboring cities in western Nevada County to continue to
support arts and culture in Nevada County. What’s good for the arts is
good for Truckee.”
— Jeff Loux
Town Manager, Town of Truckee
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About This Study
This Arts & Economic Prosperity 5 study was conducted by Americans for the Arts
to document the economic impact of the nonprofit arts and culture industry in 341
communities and regions (113 cities, 115 counties, 81 multi-city or multi-county
regions, 20 states, and 12 individual arts districts)—representing all 50 U.S. states
and the District of Columbia.
The diverse local communities range in population
(1,500 to four million) and type (rural to urban).
The study focuses solely on nonprofit arts and
cultural organizations and their audiences. The
study excludes spending by individual artists and
the for-profit arts and entertainment sector (e.g.,
Broadway or the motion picture industry). Detailed
expenditure data were collected from 14,439 arts
and culture organizations and 212,691 of their
attendees. The project economists, from the
Georgia Institute of Technology, customized inputoutput models for each participating study region to
provide specific and reliable economic impact data
about their nonprofit arts and culture industry: fulltime equivalent jobs, household income, and local
and state government revenue.

multiple study regions as part of their AEP5
participation (e.g., a county as well as a specific city
located within the county). As a result, the 250 local,
regional, and statewide organizations represent a total
of 341 participating study regions.

The 250 Local, Regional, and
Statewide Study Partners

Each of the 250 study partners identified the universe
of nonprofit arts and cultural organizations that are
located in their region(s) using the Urban Institute’s
National Taxonomy of Exempt Entity (NTEE)
coding system as a guideline. The NTEE system—
developed by the National Center for Charitable
Statistics at the Urban Institute—is a definitive
classification system for nonprofit organizations
recognized as tax exempt by the Internal Revenue
Code. This system divides the entire universe of
nonprofit organizations into 10 Major categories,
including “Arts, Culture, and Humanities.” The
Urban Institute reports that approximately 100,000
nonprofit arts and cultural organizations were
registered with the IRS in 2015.

Americans for the Arts published a Call for
Participants in 2015 seeking communities interested
in participating in the Arts & Economic Prosperity
5 study. Of the more than 300 potential partners
that expressed interest, 250 local, regional, and
statewide organizations agreed to participate and
complete four participation criteria: identify and
code the universe of nonprofit arts and cultural
organizations in their study region; assist
researchers with the collection of detailed financial
and attendance data from those organizations;
conduct audience-intercept surveys at cultural
events; and pay a modest cost-sharing fee (no
community was refused participation for an
inability to pay). Thirty of the 250 partners included
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The Nevada County Arts Council contracted with
Americans for the Arts to conduct a separate
economic impact analysis focused solely on the
nonprofit arts and culture industry in Nevada
County. The methodology used is identical to the
national study methodology, making it possible to
compare the results for Nevada County with those of
the national study participants.

Surveys of Nonprofit Arts and
Cultural ORGANIZATIONS
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The following NTEE “Arts, Culture, and
Humanities” subcategories were included in this
study:

▪
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▪
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▪
▪

22

A01 – Alliances and Advocacy
A02 – Management and Technical Assistance
A03 – Professional Societies and Associations
A05 – Research Institutes and Public Policy Analysis
A11 – Single Organization Support
A12 – Fund Raising and Fund Distribution
A19 – Support (not elsewhere classified)
A20 – Arts and Culture (general)
A23 – Cultural and Ethnic Awareness
A24 – Folk Arts
A25 – Arts Education
A26 – Arts and Humanities Councils and Agencies
A27 – Community Celebrations
A30 – Media and Communications (general)
A31 – Film and Video
A32 – Television
A33 – Printing and Publishing
A34 – Radio
A40 – Visual Arts (general)
A50 – Museums (general)
A51 – Art Museums
A52 – Children’s Museums
A53 – Folk Arts Museums
A54 – History Museums
A56 – Natural History and Natural Science Museums
A57 – Science and Technology Museums
A60 – Performing Arts (general)
A61 – Performing Arts Centers
A62 – Dance
A63 – Ballet
A65 – Theatre
A68 – Music
A69 – Symphony Orchestras
A6A – Opera
A6B – Singing and Choral Groups
A6C – Bands and Ensembles
A6E – Performing Arts Schools
A70 – Humanities (general)

In addition to the typical types of nonprofit
organizations listed in the column to the left, the
study partners were encouraged to include other types
of eligible organizations if they play a substantial role
in the cultural life of the community or if their
primary purpose is to promote participation in,
appreciation for, and understanding of the visual,
performing, folk, literary arts, and/or media arts.
These include government-owned and governmentoperated cultural facilities and institutions, municipal
arts agencies and councils, private community arts
organizations, unincorporated arts groups, living
collections (such as zoos, aquariums, and botanical
gardens), university presenters and cultural facilities,
and cultural programming that takes place under the
umbrella of a parent organization or another type of
larger facility.
To collect the required financial and attendance
information from eligible organizations, researchers
implemented a multipronged data collection process.
Americans for the Arts partnered with DataArts to
collect detailed budget and attendance information
about each organization’s fiscal year that ended in
2015. DataArts’ Cultural Data Profile (CDP) is a
unique system that enables arts and cultural
organizations to enter financial, programmatic, and
operational data into a standardized online form. To
reduce the survey response burden on participating
organizations, and because the CDP collects the
detailed information required for this economic
impact analysis, researchers used confidential CDP
data as the primary organizational data collection
mechanism for the Arts & Economic Prosperity 5
study. This primary data collection effort was
supplemented with an abbreviated one-page paper
version of the survey that was administered to
organizations that did not respond to the CDP survey.

A80 – Historical Organizations (general)
A82 – Historical Societies and Historic Preservation
A84 – Commemorative Events
A90 – Arts Services (general)
A99 – Arts, Culture, and Humanities (miscellaneous)

Nationally, information was collected from 14,439
eligible organizations about their fiscal year 2015
expenditures, event attendance, in-kind contributions,
and volunteerism. Responding organizations had
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budgets ranging from $0 to $785 million
(Smithsonian Institution). Response rates for the
341 communities ranged from 9.5 percent to 100
percent and averaged 54.0 percent. It is important to
note that each study region’s results are based
solely on the actual survey data collected. No
estimates have been made to account for
nonparticipating eligible organizations. Therefore,
the less-than-100 percent response rates suggest an
understatement of the economic impact findings in
most of the individual study regions.
In Nevada County, 103 of the 161 eligible
nonprofit arts and cultural organizations
identified by the Nevada County Arts Council
participated in this separate study—a
participation rate of 64 percent

Surveys of Nonprofit Arts and
Cultural AUDIENCES
Audience-intercept surveying, a common and
accepted research method, was conducted in all 341
of the study regions to measure event-related
spending by nonprofit arts and culture audiences.
Patrons were asked to complete a short survey
while attending an event. Nationally, a total of
212,691 attendees completed a valid survey. The
randomly selected respondents provided itemized
expenditure data on attendance-related activities
such as meals, retail shopping (e.g., gifts and
souvenirs), local transportation, and lodging. Data
were collected throughout 2016 (to account for
seasonality) as well as at a broad range of both paid
and free events (a night at the opera will typically
yield more audience spending than a weekend
children’s theater production or a free community
music festival, for example). The survey
respondents provided information about the entire
party with whom they were attending the event.
With an overall average travel party size of 2.56
people, these data actually represent the spending
patterns of more than 544,489 cultural attendees.
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In Nevada County, a total of 1,138 valid audienceintercept surveys were collected from attendees to
arts and cultural performances, events, and
exhibits during 2018.

Economic Analysis
A common theory of community growth is that an
area must export goods and services if it is to prosper
economically. This theory is called economic-base
theory, and it depends on dividing the economy into
two sectors: the export sector and the local sector.
Exporters, such as automobile manufacturers, hotels,
and department stores, obtain income from customers
outside of the community. This “export income” then
enters the local economy in the form of salaries,
purchases of materials, dividends, and so forth, and
becomes income to residents. Much of it is respent
locally; some, however, is spent for goods imported
from outside of the community. The dollars respent
locally have an economic impact as they continue to
circulate through the local economy. This theory
applies to arts organizations as well as to other
producers.

Studying Economic Impact Using
Input-Output Analysis
To derive the most reliable economic impact data,
input-output analysis is used to measure the impact of
expenditures by nonprofit arts and cultural
organizations and their audiences. This is a highlyregarded type of economic analysis that has been the
basis for two Nobel Prizes. The models are systems
of mathematical equations that combine statistical
methods and economic theory in an area of study
called econometrics. They trace how many times a
dollar is respent within the local economy before it
leaks out, and it quantifies the economic impact of
each round of spending. This form of economic
analysis is well suited for this study because it can be
customized specifically to each study region.
To complete the analysis for Nevada County,
project economists customized an input-output
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model based on the local dollar flow among 533
finely detailed industries within the unique
economy of Nevada County. This was
accomplished by using detailed data on
employment, incomes, and government revenues
provided by the U.S. Department of Commerce
(County Business Patterns, the Regional Economic
Information System, and the Survey of State and
Local Finance), local tax data (sales taxes, property
taxes, and miscellaneous local option taxes), as well
as the survey data from the responding nonprofit
arts and cultural organizations and their audiences.

The Input-Output Process
The input-output model is based on a table of 533
finely detailed industries showing local sales and
purchases. The local and state economy of each
community is researched so the table can be
customized for each community. The basic
purchase patterns for local industries are derived
from a similar table for the U.S. economy for 2012
(the latest detailed data available from the U.S.
Department of Commerce). The table is first
reduced to reflect the unique size and industry mix
of the local economy, based on data from County
Business Patterns and the Regional Economic
Information System of the U.S. Department of
Commerce. It is then adjusted so that only
transactions with local businesses are recorded in
the inter-industry part of the table. This technique
compares supply and demand and estimates the
additional imports or exports required to make total
supply equal total demand. The resulting table
shows the detailed sales and purchase patterns of
the local industries. The 533-industry table is then
aggregated to reflect the general activities of 32
industries plus local households, creating a total of
33 industries. To trace changes in the economy,
each column is converted to show the direct
requirements per dollar of gross output for each
sector. This direct-requirements table represents the
“recipe” for producing the output of each industry.
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The economic impact figures for Arts & Economic
Prosperity 5 were computed using what is called an
“iterative” procedure. This process uses the sum of a
power series to approximate the solution to the
economic model. This is what the process looks like
in matrix algebra:
T = IX + AX + A2X + A3X + ... + AnX.
T is the solution, a column vector of changes in each
industry’s outputs caused by the changes represented
in the column vector X. A is the 33 by 33 directrequirements matrix. This equation is used to trace
the direct expenditures attributable to nonprofit arts
organizations and their audiences. A multiplier effect
table is produced that displays the results of this
equation. The total column is T. The initial
expenditure to be traced is IX (I is the identity matrix,
which is operationally equivalent to the number 1 in
ordinary algebra). Round 1 is AX, the result of
multiplying the matrix A by the vector X (the outputs
required of each supplier to produce the goods and
services purchased in the initial change under study).
Round 2 is A2X, which is the result of multiplying
the matrix A by Round 1 (it answers the same
question applied to Round 1: “What are the outputs
required of each supplier to produce the goods and
services purchased in Round 1 of this chain of
events?”). Each of columns 1 through 12 in the
multiplier effects table represents one of the elements
in the continuing but diminishing chain of
expenditures on the right side of the equation. Their
sum, T, represents the total production required in the
local economy in response to arts activities.
Calculation of the total impact of the nonprofit arts
on the outputs of other industries (T) can now be
converted to impacts on the final incomes to residents
by multiplying the outputs produced by the ratios of
household income to output and employment to
output. Thus, the employment impact of changes in
outputs due to arts expenditures is calculated by
multiplying elements in the column of total outputs

AMERICANS FOR THE ARTS | Arts & Economic Prosperity 5

by the ratio of employment to output for the 32
industries in the region. Changes in household
incomes, local government revenues, and state
government revenues due to nonprofit arts
expenditures are similarly transformed. The same
process is also used to show the direct impact on
incomes and revenues associated with the column
of direct local expenditures.
A comprehensive description of the methodology
used to complete the national study is available at
www.AmericansForTheArts.org/EconomicImpact.
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"Americans for the Arts’ Arts and Economic Prosperity 5 study is an
invaluable tool for Guilford County and counties across the nation. The
data it has collected and analyzed provide an unparalleled understanding of
the influence of the arts on the economy, locally and nationally. It is vital
that we continue to measure the impact of the arts on our economy to show
our constituents and the nation its value. We are grateful for the work
Americans for the Arts does to help us show what an important asset the
arts are in the areas of education and health, both physical and mental, and
as an economic driver."
— Kay Cashion, Commissioner, Guilford County, N.C.
Chair, National Association of Counties Arts & Culture Commission
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Frequently Used Terms
Cultural Tourism
Travel directed toward experiencing the arts, heritage, and special character of a place.

Direct Economic Impact
A measure of the economic effect of the initial expenditure within a community. For example, when the
symphony pays its players, each musician’s salary, the associated government taxes, and full-time equivalent
employment status represent the direct economic impact.

Direct Expenditures
The first round of expenditures in the economic cycle. A paycheck from the symphony to the violin player and a
ballet company’s purchase of dance shoes are examples of direct expenditures.

Econometrics
The process of using statistical methods and economic theory to develop a system of mathematical equations that
measures the flow of dollars between local industries. The input-output model developed for this study is an
example of an econometric model.

Econometrician
An economist who designs, builds, and maintains econometric models.

Full-Time Equivalent (FTE) Jobs
A term that describes the total amount of labor employed. Economists measure FTE jobs—not the total number of
employees—because it is a more accurate measure of total employment. It is a manager’s discretion to hire one
full-time employee, two half-time employees, four quarter-time employees, etc. Almost always, more people are
affected than are reflected in the number of FTE jobs reported due to the abundance of part-time employment,
especially in the nonprofit arts and culture industry.

Indirect and Induced Economic Impact
This study measures the economic impact of the arts using a methodology that enables economists to track how
many times a dollar is respent within the local economy, and thus to measure the economic impact generated by
each round of spending. When a theater company purchases paint from the local hardware store, there is a
measurable economic effect of that initial expenditure within a community. However, the economic benefits
typically do not end there, because the hardware store uses some of its income to pay the clerk that sold the paint,
as well as to pay its electric bill and to re-stock the shelves. The indirect and induced economic impacts are the
effects of the subsequent rounds of spending by businesses and individuals, respectively. (See the example on
Page 5 of this report.)
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Input-Output Analysis
A system of mathematical equations that combines statistical methods and economic theory in an area of
economic study called econometrics. Economists use this model (occasionally called an inter-industry model) to
measure how many times a dollar is respent in, or “ripples” through, a community before it “leaks out” of the local
economy by being spent non-locally (see Leakage below). The model is based on a matrix that tracks the dollar
flow among 533 finely detailed industries in each community. It allows researchers to determine the economic
impact of local spending by nonprofit arts and cultural organizations on jobs, household income, and government
revenue.

Leakage
The money that community members spend outside of the local economy. This non-local spending has no
economic impact within the community. A ballet company purchasing shoes from a non-local manufacturer is an
example of leakage. If the shoe company were local, the expenditure would remain within the community and
create another round of spending by the shoe company.

Multiplier (often called Economic Activity Multiplier)
An estimate of the number of times that a dollar changes hands within the community before it leaks out of the
community (for example, the theater pays the actor, the actor spends money at the grocery store, the grocery store
pays its cashier, and so on). This estimate is quantified as one number by which all expenditures are multiplied.
For example, if the arts are a $10 million industry and a multiplier of three is used, then it is estimated that these
arts organizations have a total economic impact of $30 million. The convenience of a multiplier is that it is one
simple number; its shortcoming, however, is its reliability. Users rarely note that the multiplier is developed by
making gross estimates of the industries within the local economy with no allowance for differences in the
characteristics of those industries, usually resulting in an overestimation of the economic impact. In contrast, the
input-output model employed in Arts & Economic Prosperity 5 is a type of economic analysis tailored specifically
to each community and, as such, provides more reliable and specific economic impact results.

Resident Household Income (often called Personal Income)
The salaries, wages, and entrepreneurial income residents earn and use to pay for food, mortgages, and other
living expenses. It is important to note that resident household income is not just salary. When a business receives
money, for example, the owner usually takes a percentage of the profit, resulting in income for the owner.

Revenue to Local and State Government
Local and state government revenue is not derived exclusively from income, property, sales, and other taxes. It
also includes license fees, utility fees, user fees, and filing fees. Local government revenue includes funds to city
and county government, schools, and special districts.
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Frequently Asked Questions
How were the 341 participating communities and regions selected?
In 2015, Americans for the Arts published a Call for Participants for communities interested in participating in the
Arts & Economic Prosperity 5 study. Of the more than 300 participants that expressed interest, 250 agreed to
participate and complete four participation criteria: (1) identify and code the universe of nonprofit arts and cultural
organizations in their study region; (2) assist researchers with the collection of detailed financial and attendance
data from those organizations; (3) conduct audience-intercept surveys at cultural events; and (4) pay a modest
cost-sharing fee (no community was refused participation for an inability to pay). Thirty of the 250 partners
included multiple regions as part of their participation (e.g., a county as well as a city located within the county);
as a result, the 250 local, regional, and statewide partners represent a total of 341 participating study regions.

How were the eligible nonprofit arts organizations in each community selected?
Local partners attempted to identify their universe of nonprofit arts and cultural organizations using the Urban
Institute’s National Taxonomy of Exempt Entity (NTEE) codes as a guideline. Eligible organizations included
those whose primary purpose is to promote appreciation for and understanding of the visual, performing, folk, and
media arts. Government-owned and government-operated cultural facilities and institutions, municipal arts
agencies and councils, private community arts organizations, unincorporated arts groups, living collections (such
as zoos, aquariums, and botanical gardens), university presenters and cultural facilities, and arts programs that are
embedded under the umbrella of a non-arts organization or facility (such as a hospital or church) also were
included if they play a substantial role in the cultural life of the community. For-profit businesses and individual
artists are excluded from this study.

What type of economic analysis was done to determine the study results?
An input-output economic analysis was customized for each of the participating study regions to determine the
economic impact its nonprofit arts and cultural organizations and arts audiences. Americans for the Arts, which
conducted the research, worked with highly regarded economists to design the input-output models.

What other information was collected in addition to the arts surveys?
In addition to detailed expenditure data provided by the surveyed organizations and cultural attendees, researchers
and economists collected extensive wage, labor, tax, and commerce data provided by the U.S. Department of
Commerce (County Business Patterns, the Regional Economic Information System, and the Survey of State and
Local Finance), as well as local and state tax data for use in the input-output analyses.

Why doesn’t this study use a multiplier?
When many people hear about an economic impact study, they expect the result to be quantified in what is often
called a multiplier or an economic activity multiplier. The economic activity multiplier is an estimate of the
number of times a dollar changes hands within the community (e.g., a theater pays its actor, the actor spends
money at the grocery store, the grocery store pays the cashier, and so on). It is quantified as one number by which
expenditures are multiplied. The convenience of the multiplier is that it is one simple number. Users rarely note,
however, that the multiplier is developed by making gross estimates of the industries within the local economy
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and does not allow for differences in the characteristics of those industries. Using an economic activity multiplier
usually results in an overestimation of the economic impact and therefore lacks reliability.

Why are the admissions expenses excluded from the analysis of audience spending?
Researchers assume that any admissions dollars paid by event attendees are typically collected as revenue for the
organization that is presenting the event. The organization then spends those dollars. The admissions paid by
audiences are excluded because those dollars are captured in the operating budgets of the participating nonprofit
arts and cultural organizations. This methodology avoids “double-counting” those dollars in the analysis.

How is the economic impact of arts and culture organizations different from
other industries?
Any time money changes hands there is a measurable economic impact. Social service organizations, libraries,
and all entities that spend money have an economic impact. What makes the economic impact of arts and culture
organizations unique is that, unlike most other industries, they induce large amounts of related spending by their
audiences. For example, when patrons attend a performing arts event, they may purchase dinner at a restaurant, eat
dessert after the show, and return home and pay the baby-sitter. These expenditures have a positive and
measurable impact on the economy.

Will my local legislators believe these results?
Yes, this study makes a strong argument to legislators, but you may need to provide them with some extra help. It
will be up to the user of this report to educate the public about economic impact studies in general and the results
of this study in particular. The user may need to explain (1) the study methodology used; (2) that economists
created an input-output model for each community and region in the study; and (3) the difference between inputoutput analysis and a multiplier. The good news is that as the number of economic impact studies completed by
arts organizations and other special interest areas increases, so does the sophistication of community leaders
whose influence these studies are meant to affect. Today, most decision makers want to know what methodology
is being used and how and where the data were gathered.
You can be confident that the input-output analysis used in this study is a highly-regarded model in the field of
economics (the basis of two Nobel Prizes in economics). However, as in any professional field, there is
disagreement about procedures, jargon, and the best way to determine results. Ask 12 artists to define art and you
may get 12 answers; expect the same of economists. You may meet an economist who believes that these studies
should be done differently (for example, a cost-benefit analysis of the arts).

How can a community not participating in the Arts and Economic Prosperity 5
study apply these results?
Because of the variety of communities studied and the rigor with which the Arts & Economic Prosperity 5 study
was conducted, nonprofit arts and cultural organizations located in communities that were not part of the study can
estimate their local economic impact. Estimates can be derived by using the Arts & Economic Prosperity 5
Calculator (found at www.AmericansForTheArts.org/EconomicImpact). Additionally, users will find sample
PowerPoint presentations, press releases, Op-Ed, and other strategies for proper application of their estimated
economic impact data.
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Organizations
This study could not have been completed without
the cooperation of the arts and cultural organizations
in Nevada County, listed below, that provided
detailed financial and event attendance information
about their organization.

Nevada County’s Participating
Cultural Event Attendees
Additionally, this study could not have been
completed without the cooperation of the 1,138 arts
and cultural audience members who generously took
the time to complete the audience-intercept survey
while attending a performance, event, or exhibit
within Nevada County during calendar year 2018.
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Arts and Cultural Organizations:
AirAligned aerial dance group; Alexander Gallery
(now Camelot Gallery); Art Truckee; Art Works
Gallery Cooperative; Artists of the Oaks; Artists’
Studio in the Foothills (ASIF); Arts For The Schools;
BriarPatch Good Food Art Gallery and Outdoor
Amphitheatre; California Bluegrass Association
(Father’s Day Bluegrass Festival); Carmel Gallery;
Center for the Arts; City of Grass Valley Historical
Commission; Community Asian Theatre of the
Sierra; Community Canvas, Inc.; Community of
Writers at Squaw Valley; Curious Forge; Donner
Summit Historical Society; Ellu Gallery; Famous
Marching Presidents; Foothill Country Dancers /
Country Dance & Song Society; Foothill Fibers
Guild; Friends of the Nevada County Libraries;
Friends of the Truckee Library; Gallery 5830; Gold
Country Woodturners; Grass Valley Male Voice
Choir; Guitarfish Music Festival; Haute Trash (An
Artists Collaborative); Historic Mount St. Mary's
Preservation Committee; Holt Ballet Conservatory;
InnerRhythms School of Performing Arts; Kindred
Art and Folk Institute; Lake Wildwood Little
Theatre; Lake Wildwood Music Club; Lake
Wildwood Women's Chorus; LeeAnn Brook Fine
Art; Louvre Framing, Restoration and Gallery;
Miners Foundry Cultural Center; Moody's Bistro Bar
and Beats; Mountain Forge; Music in the Mountains;
Neighborhood Center for the Arts; Nevada City
Ballet Academy; Nevada City Community Broadcast
Group; Nevada City Film Festival; Nevada County
Arts Council; Nevada County Composers
Cooperative; Nevada County Concert Band; Nevada
County Fair; Nevada County Fairgrounds
Foundation; Nevada County Historical,Society;
Nevada County Performing Arts Guild; Nevada
Theatre Commission; North Columbia Schoolhouse
Cultural Center; North Star Historic Conservancy;
Nugget Fringe Theater Festival;
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OLLI Orchestra (Osher Lifelong Learning Institute
Orchestra); Onyx Theater; Paul Emery Productions;
Penn Valley Community Rodeo Association;
Pioneer Arts Club; Quest Theaterworks;
Ridgestock Music and Sustainability Festival; Salty
Gebhardt Amphitheater/ Truckee River Regional
Park; Sierra Cinemas; Sierra College
(Sierra Writers Conference); Sierra College Nevada
County; Sierra Fiddle Camp; Sierra Jazz Society;
Sierra Master Chorale/inConcert Sierra (Twin
Cities Concert Association); Sierra Stages; Swan
Levine House; Tahoe Donner Homeowners
Association; Tahoe Truckee School of Music;
Town of Truckee (public art and cultural district
advisory committee); Truckee Arts Alliance;
Truckee Community Theater; Truckee Donner
Historical Society; Truckee Donner Horsemen
(Truckee Rodeo); Truckee Donner Railroad
Society; Truckee High School Band (Truckee
Excellence in Music Parents Organization);
Truckee Rodeo Association; Truckee Roundhouse
Community Makerspace; Truckee Tahoe Airport
District (Art at the Airport Program); and Truckee
Tahoe Community Chorus.

Information About Arts and Cultural
Programming Only: California State Parks,
Sierra Gold Sector; Empire Mine Park Association;
Grass Valley Chamber of Commerce; Grass Valley
Downtown Association; Nevada City Chamber of
Commerce ; Nevada City Rotary Club; Nevada
City School of the Arts; Nevada County
Community Library; Nevada County Economic
Resource Council; Nevada County Farmers Market
Association; Nevada County Gold Magazine; Penn
Valley Chamber of Commerce; Sierra Fund; South
Yuba River Citizens League; Tahoe Truckee
Community Foundation; Trails and Vistas; Truckee
Chamber of Commerce; and Truckee Downtown
Merchants Association.
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Notes:

CALL US:
EMAIL US:
FIND US:

(530) 278-5155

info@nevadacountyarts.org
nevadacountyarts.org

CONNECT WITH US:
facebook.com/nevadacountyarts
instagram.com/nevadacountyarts
twitter.com/nevadacountyart
linkedin.com/company/nevada-county-arts-council
VISIT US:

128 East Main Street Grass Valley CA 95945

MAILING ADDRESS: P. O. Box 1833 Nevada City CA 95959

Nevada County Arts Council, by resolution of Nevada County Board of supervisors, is StateLocal Partner with California Arts Council. A 501c3 not-for-profit organization, we facilitate
collaborative efforts that promote and sustain the visual, literary and performing arts of
Nevada County to advance the cultural, social and economic life of our community.

"The California Arts Council is a leader in furthering key
California values of innovation, creative expression, and
community well-being. We are deeply grateful to Governor
Newsom for immediately recognizing the critical role of the arts
in creating opportunity, resilience, and a sense of belonging for all
Californians, addressing the challenges facing Californians today.
The ability to practice and demonstrate support of the arts, of
culture and creativity speaks to our common humanity at a time
when our national civic conversation is so often focused on
division. We look forward to working with the Administration
and the Legislature throughout this year's budget process in
support of Governor Newsom's vision of making the California
Dream available to all."

—Nashormeh Lindo, Chair, and Anne Bown-Crawford, Executive Director,
California Arts Council, on Governor Gavin Newsom's $10 million increased
general fund allocation for the California Arts Council in January 2019.
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REPORT TO CITY COUNCIL

City of Nevada City
317 Broad Street
Nevada City CA 95959
May 8, 2019
www.nevadacityca.gov
___________________________________________________________________________
TITLE: Accounts Payable Activity Report – April 2019
RECOMMENDATION: Receive and file.
CONTACT: Loree’ McCay, Administrative Services Manager
BACKGROUND / DISCUSSION:
The attached Accounts Payable Activity Report includes all the cash disbursements associated
with the City-Wide Expenditures for the month of April 2019.
ENVIRONMENTAL CONSIDERATIONS: Not applicable.
FISCAL IMPACT: Varies Monthly.
ATTACHMENTS:
 Accounts Payable Activity Report – April 2019

REPORT TO CITY COUNCIL
May 8, 2019

City of Nevada City
317 Broad Street
Nevada City, CA 95959
www.nevadacityca.gov

_____________________________________________________________________________________

TITLE: Request by The Sierra Fund to Post Fish Advisory Signs
RECOMMENDATION: Approve fish advisory signs and requested locations.
CONTACT: Dawn Zydonis, Parks & Recreation Manager
BACKGROUND / DISCUSSION:
The Sierra Fund has worked diligently to inform the public about consumption of fish
found in local water ways and its possible negative effects on humans. Although the
fish can be eaten, the educational signs that The Sierra Fund would like to post in
various Nevada City locations, show how much is a safe amount. Signs similar to the
one included in the attachment have been posted at Hirschman’s Pond for several
years.
The locations requested are reasonable as they are near water ways where the public
may choose to fish. The Parks & Recreation Manager agrees that these locations are
logical and do not create a “sign litter” problem. Although there are other signs at each
location, they are information locations, so additional signage here would be more ideal
than in other spaces at the park or open space properties.
Please refer to the attached proposal provided by The Sierra Fund for information and a
photo of the signs that they would like to post, as well as, pictures of each proposed
sign location.
ENVIRONMENTAL CONSIDERATIONS: None
FISCAL IMPACT: None
ATTACHMENTS:
 The Sierra Fund proposal

The Sierra Fund’s Proposed Locations for Fish Consumption Advisory
Posted Signs on Deer Creek

This is the design created by the Office of Environmental Health and Hazard Assessment that
combines the English and Spanish advisories onto one sign for Deer Creek. The dimensions are
11” wide by 17” tall. The signs will be printed by Grass Valley Sign on aluminum. We will install
them with hardware appropriate for the location. The intent is for these signs to be permanent.
Below are details of the four proposed locations, two in Pioneer Park, one at the Stiles Mill
trailhead, and one at the Champion Mine trailhead leading to the Nisenan Tribute Bridge.

Nisenan Tribute Bridge or “Anqkula Seo”
The proposed location of the sign is next to the Tribute trail interpretative sign at the trailhead
to the Champion Mine Trail.

A permanent aluminum sign would be affixed to the metal post next to the interpretative sign.

Stiles Mill Trailhead
The sign would be posted below the “Path Closed” sign.

Pioneer Park
Two locations are proposed for Pioneer Park; one is located at the entrance to the parking lot
on Park Avenue. The sign would be posted below the other park signage.

The other proposed location is the entry to Seaman’s lodge parking lot on Nimrod Street. The
sign would be located on the post below the other park signage.

[Type here]

CITY OF NEVADA CITY
ACTION MINUTES
REGULAR CITY COUNCIL MEETING OF APRIL 24, 2019

NOTE: This meeting is available to view on the City’s website www.nevadacityca.gov – Go to Quick Links
and Click on Agendas & Minutes and find the Archived Videos in the middle of the screen. Select the
meeting date and Click on Video to watch the meeting. For website assistance, please contact Loree’
McCay, Deputy City Clerk at (530) 265-2496, ext 134.
- City Council Meetings are available on DVD. To order, contact City Hall - cost is $15.00 per DVD.
- Closed Session Meetings are not recorded.

CLOSED SESSION – 6:00 PM
1. Pursuant to Government Code Section 54956.9 the City Manager, Catrina Olson and
City Attorney, Hal DeGraw are requesting a closed session conference to confer on
litigation involving the City in the case of Jacquelyn Sakioka, Successor in Interest to
Estate of Ronson Sakioka v. State of California, County of Nevada, City of Nevada
City and Genevieve Dungan, Nevada County Superior Court Case No. CU18-083228.
2. Pursuant to Government Code Section 54956.9 the City Manager, Catrina Olson, City
Attorney, Hal DeGraw and Consulting Attorney, P. Scott Browne are requesting a
closed session conference to confer on litigation involving the City in the case of
Friends of Spring Street vs. Nevada City, et al., Nevada County Superior Court Case
No. CIV 1304393, Appellate Case No. C081195.
3. Pursuant to Government Code Section 54957 a closed session is requested to discuss
the process to evaluate the performance of the City Manager.
Action: Report out of closed session 1-3, staff to proceed as directed.
REGULAR MEETING – 6:30 PM - Call to Order
Roll Call:

Present: Mayor Parker, Vice Mayor Senum, Council Members Strawser and
Minett
Absent: Council Member Moberg

PLEDGE OF ALLEGIANCE
PROCLAMATIONS:
1. Minders Foundry Cultural Center Day May 1, 2019
Action: The City Manager asked to add the Proclamation as an off agenda item that was
presented to the City after the posting of the agenda. Mayor Parker further requested that
this item be moved to be read after the swearing in presentation. Motion by Strawser,
seconded by Minett to add the item and move the item to be read after the swearing in
presentation.
(Approved 4 – 0, Absent - 1)
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PRESENTATIONS:
1. Swearing in of Sergeants Holdcroft and Mason
2. Swearing in Police Chief Ellis
BUSINESS FROM THE FLOOR
1. PUBLIC COMMENT (Per Government Code Section 54954.3)
Please refer to the meeting video on the City’s website at www.nevadacityca.gov.
2. COUNCIL MEMBERS REQUESTED ITEMS AND COMMITTEE REPORTS:
3. CONSENT ITEMS:
A. Subject: Fire Activity Report

Recommendation: Receive and file.
Action: Motion by Strawser, seconded by Minett to approve consent item 3A as presented.
(Approved 4 – 0, Absent - 1)

4.

APPROVAL OF ACTION MINUTES:

A. Subject: City Council Meeting – April 10, 2019
Action: Motion by Strawser, seconded by Senum to approve April 10, 2019 minutes as
presented.
(Approved 3 – 0, Abstention – 1, Absent - 1)
5.

DEPARTMENT REQUESTED ACTION ITEMS AND UPDATE REPORTS:

A. Subject: Nevada County Transportation Commission’s Draft Fiscal Year 2019/20
Overall Work Program
Recommendation: Review projects proposed for inclusion in the Nevada County
Transportation Commission (NCTC Fiscal Year (FY) 2019/20) Overall Work
Program (OWP) and pass Resolution 2019-14 approving the projects proposed for
inclusion in the NCTC FY 2019/20 OWP.
Action: Motion by Strawser, seconded by Senum to pass Resolution 2019-14 approving the
projects proposed for inclusion in the NCTC 2019/20 for the Overall Work Program (OWP).
(Approved 4 – 0, Absent - 1)
B. Subject: Resolution to Surplus 1990 Ford Grumman Fire Engine
Recommendation: Pass Resolution 2019-15 A Resolution of the City Council of
Nevada City declaring the 1990 Ford Grumman Fire Engine as Surplus Property
and authorize the Division Fire Chief to salvage the surplus property by direct sale
or auction.
Action: Motion by Senum, seconded by Strawser to pass Resolution 2019-15 a Resolution of
the City Council of Nevada City declaring the 1990 Ford Grumman Fire Engine as Surplus
Property and authorizing the Division Chief to salvage the surplus property by direct sale or
auction.
(Approved 4 – 0, Absent - 1)
2
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C. Subject: Monthly Update on City Council Six-Month Strategic Objectives
Recommendation: Receive and file.
Action: No action, receive and file.
D. Subject: Incorporate A List Of Projects Funded By SB 1: The Road Repair And
Accountability Act
Recommendation: Pass Resolution 2019-16 as follows:
1. Approve the list of projects proposed to be funded with Road Maintenance
and Rehabilitation Account (RMRA) in Fiscal Year 2019-20 as described in
in Exhibit A.
2. Appoint the City Manager, or designee, to execute all applications,
negotiations and agreements, which may be necessary for completion of
the aforementioned project and expenditure of RMRA funds, except those
designated to the City Engineer below.
3. Appoint the City Engineer, or designee, to execute and submit all reports,
payment requests, and changes to the project description, which may be
necessary for completion of the aforementioned project and expenditure of
RMRA funds.
Action: Motion by Strawser, seconded by Minett to pass Resolution 2019-16 approving the
list of proposed projects to be funded with Road Maintenance and Rehabilitation Account
(RMRA) in Fiscal Year 2019-20, appoint the City Manager, or designee to execute all
applications, negotiations and agreements and appoint the City Engineer, or designee to
execute and submit all reports, payment requests and project changes.
E. Subject: Pilot Project for Conversion of York Street and Commercial Street to
One-Way Streets
Recommendation: Provide staff direction to proceed with three month Pilot
Project for conversion of York Street (between Broad and Commercial) and
Commercial Street (between Main and Broad) to One-Way Streets.
Action: Staff was directed to proceed with a three month Pilot Project for conversion of York
Street and Commercial Street to one-way.
6.
7.

PUBLIC HEARINGS:
OLD BUSINESS:
A. Subject: Council Direction on how to Proceed with Expanding
Telecommunications Regulations to Make Citywide
Recommendation: Provide staff direction on how Council would like to proceed
with an Ordinance to expand telecommunications regulations citywide, more
specifically whether Council wants to:
1. Amend and add to the existing telecommunications regulations applicable
to public right of ways, already adopted, as necessary to extend those
regulations Citywide, as recommended by City Attorney, Hal DeGraw and
Consulting Attorney, Scott Porter, who drafted those regulations.
2. Totally replace the existing Telecommunications Ordinance with a rewrite of
the telecommunications regulations to apply citywide as recommended by
Mr. Monroe.
3
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Action: Staff was directed to maintain the existing Public Rights of Way
Telecommunications Ordinance and add an Ordinance to expand telecommunications
regulations citywide with Attorney Scott Porter working with representatives from CMS.
(Approved 4 – 0, Absent - 1)
8.

NEW BUSINESS:

A. Subject: Response to Council Direction to Bring Forward an Urgency Ordinance
or Moratorium Regarding Fifth Generation (5G) Facilities Applications
Recommendation: Based on the information presented in the staff report, provide
staff direction to take no action in moving forward in preparing an Urgency
Ordinance or Moratorium regarding Fifth Generation (5G) facilities.
Action: Staff was directed to take no action on moving forward with preparing and
Urgency Ordinance or Moratorium regarding Fifth Generation (5G) facilities.
(Approved 4 – 0, Absent - 1)
9.

CORRESPONDENCE:

10.

ANNOUNCEMENTS:

11.

CITY MANAGER’S REPORT:

12.

ADJOURNMENT: - 9:35 PM

_______________________________________
David Parker, Mayor

ATTEST:

____________________________________
Niel Locke, City Clerk
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REPORT TO CITY COUNCIL
May 8, 2019

City of Nevada City
317 Broad Street
Nevada City, CA 95959
www.nevadacityca.gov

__________________________________________________________________________________

TITLE: Sewer Smoke Testing
RECOMMENDATION: Receive and file.
CONTACT: Bubba Highsmith, DPW Superintendent
BACKGROUND / DISCUSSION:
The City will be smoke testing the sewer collection system the week of May 20, 2019. The
purpose of smoke testing is to find potential pints of inflow and infiltration (INI) in the public
portion of the sewer system that could lead to high flows during storms. Smoke testing can
also help locate the following:
1.
2.
3.
4.

Buildings that have downspout, cellar, yard or basement drains.
Points of groundwater or surface water intrusion into the sewer system.
Any cross connections between sewer and storm drains.
Defective sewer connections.

Smoke testing is the most efficient and cost effective way to located and identify where
unauthorized water is entering the public portion of the sewer system. The smoke is non-toxic,
harmless and disappears after a few minutes. The testing is also a cost effective way to find
areas of the sewer system that need improvement.
Notices were sent out on March 26, 2019 to all residents that are connected to the Nevada
City sewer system. The full notice is posted on the website at www.nevadacityca.gov.
The City has applied for a grant to replace and/or repair leaking sewer mains. The smoke
project will aid in meaningful data collection that will enable the City to apply for further grant
funding for the repair and maintenance of the sewer system.
FISCAL IMPACT: This is a grant funded project.
ATTACHMENTS:
 Smoke Test Info Sheet

City of Nevada City
Public Works Department
SEWER SMOKE TESTING
The City of Nevada City will be smoke testing the sewer collection system this
year on the week of May 20th, 2019. This project is being done in an effort to limit
the cost of sewage treatment plant expansions that will be necessary over the next
few years.
The smoke testing will start in the downtown area around the area of Commercial
Street and Broad St. and will work South towards the center of town. The Smoke
Testing is an integral part of this maintenance program aimed at reducing
rainwater and ground water infiltrating the sewers. The smoke will escape though
cracks, breaks, storm water tie-ins such as rain leaders, and uncapped clean-outs.
The Smoke is not toxic and will not harm anyone but occasionally smoke will
come out of drains in houses that are not piped properly. If this happens at your
house or business we suggest you contact the a plumber to fix the problem as soon
as possible because if the smoke gets in your house so will sewer gases which
could be toxic or explosive if the right conditions exist.
Once we get going and find out how long it is going to take us for each section we
will be able to inform the public more closely the area where we will be working.
If there are questions please direct them to Bubba Highsmith at (530) 265-2496
ext. 148 as asking the crew will only slow them down and prolong the project.
Thank you in advance for your cooperation.
Thank you
Bubba Highsmith, Superintendent of Public Works
City of Nevada City Public Works Department

REPORT TO CITY COUNCIL
May 8, 2019

City of Nevada City
317 Broad Street
Nevada City, CA 95959
www.nevadacityca.gov

TITLE: Increase Parking Meter Rates and Expand Locations
RECOMMENDATION: Provide staff direction on next steps to increase parking meter rates
and expand parking meter locations in the downtown area.
CONTACT: Bubba Highsmith, DPW Superintendent
Catrina Olson, City Manager
BACKGROUND / DISCUSSION:
As a three-year goal to improve and maintain fiscal stability and sustainability, staff is
presenting a plan for action to increase rates and expand locations for downtown parking
meters. There are 164 existing parking meters at a rate of $0.25 an hour, and 73 meters at a
rate of $0.25 for two hours for a monthly average income of $9,986.40.
Proposed Phase 1: Increase all meters to $.50 an hour, add two pay stations, the pay stations
are solar powered and have the ability to take credit cards. The recommended location for one
of the pay stations would be the Commercial Street lot replacing all currently existing meters in
that lot. The meters in the Commercial Street lot require 300 AA batteries annually to maintain
proper functionality. The next recommended location for the second pay station would
upper/lower Spring Street lot, which would add 36 additional metered parking spots. With the
proposed changes, the City’s monthly revenue generation would increase to an average of
$23,000 per month or $276,000 per year. With the addition of the pay station in the Spring
Street lot, the City’s parking permit program would be discontinued on July 1, 2019 (generating
approximately $5,000 to $6,000 annually). The Commercial Street lot and Spring Street lot
would be available for long-term paid parking and the Nevada Street lot would stay free
parking with 4-hour limit.
Proposed Phase 2: Add additional paid parking at the following spots:
 9 additional locations on Broad Street in front of Lefty’s and across the street.
 5 additional locations on Main and Church Street to Washington Street.
 6 additional locations on Church Street in front of the Court House.
 9 additional locations on York Street.
 7 additional locations on Commercial Street from the parking lot to Broad Street.
 1 additional locations on Spring Street in front of KVMR.
 4 additional locations on Spring Street in front of the old KVMR building.
Phase 2 would increase monthly average income to $26,500 or $318,000 a year.

Additional Consideration Option 1: Replace all parking meters in town and use only pay
stations. This will help meet the City’s sustainability goals. The City would not be replacing
1,092 batteries a year and save money on the daily maintenance of the parking meters.
Additional Consideration Option 2: Add 32 additional paid parking places on Coyote and
Union Street to Washington Street and 20 spots on Church and Coyote Street to Main Street.
Option 2 would increase monthly average income to $30,900 or $371,000 a year.
Phase 2 and option 2, 73 of the 93 additional meters that would be needed to expand parking
locations would be the meters that are currently in the Commercial Street lot that would be
removed upon placing a pay station in that lot. The 20 meters would require purchasing at
$200 per meter (adding like for like).

FISCAL IMPACT:
Projected Parking Meter Increases
1. Phase 1, Total of $23,000 monthly or $276,000 yearly
2. Phase 2, Total of $26,500 monthly or $318,000 yearly
3. Option 2, Total of $30,900 monthly or $371,000 yearly

4.
5.
6.
7.

Projected Expenditures for Proposed Changes
Phase 1, 2 pay stations @ $8,000 each a total of $16,000 a one-time fee
Phase 1, A $55 monthly fee (per pay station) to be able to accept credit cards and
software fee
Phase 1, 2 and Option 2, A re-programmer to increase rates on existing meters $3,500
one-time fee
Option 2, purchase of 20 additional meters as noted above at $200 per meter for a total
cost of $4,000.

ATTACHMENTS:
 Spec sheet on pay stations
 Maps of proposed new parking meter spots
 Town of Truckee parking rates

MacKay TANGOTM
Key features:
 High strength stainless steel keeps it secure and
rust free.
 Flexible, modular design that is easy to upgrade,
service and maintain.
 Powerful off-site monitoring capabilities by
adding a communications kit and Sentinel TM
Meter Management System. Monitor your
equipment remotely, generate reports, and
receive alerts, no matter where you are.
 Comprehensive and easy-to-use configuration
menus.
 ADA Compliant.
 Features a large Liquid Crystal Display with back
light, capable of displaying graphics.
 English? Español? Français? The multi-language
capability allows users to select the language of
their choice to carry out transactions.
 Optional credit card payment. Offer end users
security, convenience, and reject fraudulent
payment. Use MacKay's On-line Real-time Credit
Card Approval feature utilizing secure PCI
compliant electronic payment processes.
 MacKay Meters backs its product lines with a solid
warranty based on the confidence in the quality of
its products.
<over for specifications>

www.mackaymeters.com

SPECIFICATIONS
GENERAL SPECIFICATIONS
Environmental
 Extended operating temperature range1: -30°C (-22°F)

Keypads & Buttons
 Alphanumeric keypad
 Vandal resistant and rated for resistance to impact,

 Humidity: Up to 95% RH (non condensing)

 Sealed against ingress of water and dust to IP67, and

to +50°C (+122°F)

shock and vibration to MIL standards

Cabinet Materials, Dimensions & Weight
 Welded reinforced Grade 304-2B stainless steel (9
gauge carbon steel equivalence)2 for cabinet and doors

 Aluminium front with Lexan® display covers for the LCD

screens, rate/instruction plate, LED panel and site
branding display
 Overall dimensions: 1359 mm (53.5 inches) (H) x 315
mm (12.4 inches) (W) x 349mm (13.75 inches) (D)
 Weight (without battery) 72 Kg (160 lbs)

designed for exposed outdoor and extreme
environmental conditions
 LED accept and cancel buttons that light up.

Printer
 Heavy-duty printer head with minimal moving parts
ensuring quality, reliability and endurance

 Print life of over 20 million character lines
 Designed for high-resolution printing
 Guillotine type cutter with full or partial paper cutting
options (software selectable)

Power Supply Configurations/Options
 Solar powered with commercially available battery
 AC Single Phase, 110/120VAC, 50/60 Hz

 Accessible for ease of maintenance

Communication Options
 Cellular wireless technology supporting GPRS or CDMA

Security
 High security locks for cash box, cash vault, and main

FEATURES

modem3

door

Payment Systems
 Coins
 Tokens (optional)
 Credit cards utilizing secure, on-line real-time PCI
compliant processes (optional)

 System monitored access sensors on main and vault
doors and sensor detecting presence of cash box

Audit and Statistic
 Remote monitoring of grand totals and subtotals for
coins and card transactions per type

 MacKay Smart (Chip) Cards (optional)
 Cell phone payment (optional)

 Full or quick audit tickets are software selectable

Ticket Printing
 Thermal printer offers alphanumeric printing in various
fonts and languages

COMPONENTS
Display
 High contrast, color, sunlight readable, 320 x 240 pixels
graphics LCD

 Viewing area 114mm (4.5 inches) x 89mm (3.5 inches)
Coin Acceptor
 Programmable: Accepts up to 16 coins or tokens
 3-coil design provides accurate coin reads and long life.
 Straight drop coin chute allows for superior detection
and removal of foreign objects.

 High security, stainless steel coin box that holds 4.2 L or
approximately 2400 US quarters.

 Escrow and coin return holds up to 50 quarters

Maintenance
 User-friendly graphic interface tools for diagnostics,
configuration and editing

 Easy access modular design
Web-Based Hosted SentinelTM Meter Management
System
 Remotely monitor and generate audit, transaction and

occupancy reports for all on-street equipment using a
web browser and secure web portal
 Generates a variety of reports including grand totals
and subtotals for coins and card transactions per
type, which can be exported as PDF or CSV files, or
imported into other applications

Warranty
J.J. MacKay Canada Limited, the manufacturer,
guarantees for a period of one year from the date of
shipment against defects in workmanship and /or
materials.

Card Reader (Optional)

 Single

As our policy is one of continuous product improvement and
development, we reserve the right to alter product specification and
design.

 EMV upgradeable

Photos are representative; product appearance may differ.

slot, dual mode card reader captures magnetic
stripe (ISO 7810/11) credit card data, and provides an
ISO 7816 interface for smart card acceptance

[1] All MacKay Tango™ components are operational within this range. Standard sealed lead acid battery operational temperature rating is from -20C (-4F) to 50C
(122F) when charging, and from -20C (-4F) to 60C (140F) when discharging.
[2] Independent laboratory tests indicate that all things being equal, a component made of 11-gauge 304-2B stainless steel, would have equal or greater tensile
strength, shear strength and malleability, as compared to the same component made out of 9-gauge carbon steel.
Copyright © 2016 J.J. MacKay Canada Limited. All rights reserved. The MacKay Logo, MacKay TANGO and Sentinel are either trademarks or registered trademarks of
J.J. MacKay Canada Limited in Canada and other countries. All other trademarks are the property of their respective owners. J.J. MacKay Canada Limited reserves the
right to modify the specifications without prior notice.

Head Office:
J.J. MacKay Canada Limited
Phone (902) 752-5124
1342 Abercrombie Road, PO Box 338,
Fax
(902) 752-5955
New Glasgow, Nova Scotia, Canada B2H 5E3
Head Office customer support and technical support:
Toll free in North America: 1-888-4MACKAY (462-2529)
Fax
(902) 752-4889
Email
customer.service@mackaymeters.com
Web
www.mackaymeters.com
95LT0000700TANGO-v8-01/19
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REPORT TO CITY COUNCIL
May 8, 2019

City of Nevada City
317 Broad Street
Nevada City, CA 95959
www.nevadacityca.gov

_____________________________________________________________________________________
TITLE: Adopt Resolution No. 2019-XX, A Resolution of the City Council of the City

of Nevada City Establishing Convenience Fees Citywide for Alternative Payment
Options
RECOMMENDATION: Adopt Resolution No. 2019-XX and authorize the City Manager
to sign Agreement with PayStar providing expanded payment options citywide.
CONTACT: Catrina Olson, City Manager
NOTICING PROCEDURES: 72 hours posted notice pursuant to the Ralph M. Brown
Act.
BACKGROUND / DISCUSSION:
The City of Nevada City currently charges a $4.95 convenience fee for all utility
payments paid by credit card. The City has determined that in order to provide effective
services to the public in other departments, it wishes to expand available payment
options to include online and credit card services to customers paying at the Nevada
City pool and over the counter payments at the Nevada City Hall which will have an
associated convenience fee that will be passed on to the customer. This is a service
being provided as a convenience to the customer.
After researching several providers of this service, the City is proposing to enter into an
agreement with PayStar. PayStar’s proposal will lower the current fixed fee for Utility
payments and will charge a minimal amount on all other credit card transactions at the
pool and at City Hall. The City wishes to only recapture the actual cost of providing
such services.
The Finance Department has evaluated the City’s processing costs, has prepared a
schedule of such costs (attached as Exhibit “A” to Resolution No. 2019-XX) and has
recommended its approval. A public hearing notice was published in the Union
newspaper on May 4, 2019 describing the proposed fees and added options.
FISCAL IMPACT: City will be reimbursed for its actual costs in providing alternative
payment method options. Utility Customers currently utilizing this service will pay $.45
less in fees per transaction.
ATTACHMENTS:
 Resolution 2019-XX A Resolution of the City Council of the City of Nevada City
Establishing Convenience Fees Citywide for Alternative Payment Options
 Exhibit A Schedule of fees
 PayStar Proposal
 PayStar Agreement

RESOLUTION NO. 2019-XX
A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF
NEVADA CITY ESTABLISHING CONVENIENCE FEES
CITYWIDE FOR ALTERNATIVE PAYMENT OPTIONS
WHEREAS, the City Council of the City of Nevada City has determined that the Council
desires to expand payment options with associated convenience fees citywide including pool
payments and other non-utility payments as a convenience for City Customers; and
WHEREAS, the Finance Department has evaluated the City’s processing costs, has prepared
a schedule of such costs (attached as Exhibit “A”) and has recommended that the fee
schedule proposed in Resolution No. 2019-XX be approved; and
WHEREAS, a public hearing notice was published in the Union Newspaper on May 4, 2019
describing a proposed schedule of fees; and
WHEREAS, on May 8, 2019, at the time and place set forth in such public hearing notice, the
City Council held a public hearing regarding the proposed fee schedule; and
WHEREAS, the City Council wishes to recapture the actual processing fee costs associated to
customers utilizing the expanded payment options.
NOW, THEREFORE, BE IT RESOLVED, by the City Council of the City of Nevada City,
California as follows:
SECTION 1. The recitals in Resolution No. 2019-XX are true and correct.
SECTION 2. The schedule of fees (Exhibit “A”) is approved for alternative payment
options provided as a convenience to City Customers
SECTION 3. The fees shall be effective on the date of adoption of Resolution No.
2019-XX
.
PASSED AND ADOPTED, at the regular meeting of the City Council of the City of Nevada
City on the 8th day of May by the following vote:
AYES:
NOES:
ABSENT:
ABSTAIN:
__________________________
David Parker, Mayor
ATTEST:

_____________________________
Niel Locke, City Cle

Exhibit “A”
CITYWIDE CONVENIENCE FEE FOR ALTERNATIVE PAYMENT OPTIONS
All fees will appear as a separate charge (for a total of 2) on your statement
#
1

Payment Method
Utility Dept- E-Check

Fee
$3.00

Unit
Per Transaction

2

Utility Dept- Credit Card

$4.50

Per Transaction

3

Pool and Other Depts.

2.75% of total charge + $.30 Per Transaction

4
5
6

Payment Via Phone
Chargebacks
ACH Returns

$1.00
$15.00
$10.00

In addition to other charges
Per Transaction
Per Transaction

Simplifying Payments
Prepared for:
Proposed
Start Date:
Prepared by:

© 2019 PayStar. All Rights Reserved.

Nevada City, California
Water Department: May, 2019
Pool: June, 2019
Tickets: June 2019
Connor Nichols- VP of Business
Development
www.paystar.co

PayStar provides custom software solutions specializing in
streamlining the collections process.
We simplify payments for utility companies, municipalities,
government entities, and businesses by providing payment
solutions with a focus on delivering a better user experience for
our clients and their customers.
With more than 30 years of experience in developing custom
solutions and integrations, we continue to utilize our expertise in
custom software and niche system integration development to
deliver a quality product

© 2019 PayStar. All Rights Reserved.

100+
Utility companies

50+
Government entites

35 years
Experience in custom software
development and integration

www.paystar.co

Features
All-in-One Solution

eBill Presentment

Payment Method Options

Customers can view bill, review balances, and submit
payment

Accept credit card, debit card, and eCheck through all
payment channels.

Quick Pay

Management Dashboard

Payments can be made quickly without having to register an
account

Access to real time payments information and managements
tools.

Reporting

IVR Payments

Report options for viewing and managing payments.

Pay by phone through our Interactive Voice Response system

POS Transactions

Integrations

Virtual payment portal and swipe devices at location

Seamless integration with billing systems and ﬂexible
integration options.

© 2019 PayStar. All Rights Reserved.

www.paystar.co

Payment Channels
Quick Pay

In Person Pay

Customer Service
Rep Portal

Mobile Pay

Email to Pay

© 2019 PayStar. All Rights Reserved.

IVR Pay

www.paystar.co

PayStar Management Portal
Tools for your team to better manage the payment process.

© 2019 PayStar. All Rights Reserved.

www.paystar.co

Quick Pay
A simple, user friendly quick payment portal that your customers will love.

Website

© 2019 PayStar. All Rights Reserved.

PayStar Portal

www.paystar.co

Quick Pay
Accept payments in just a few easy steps while keeping billing account
information with payment details for easier reconciliation.

© 2019 PayStar. All Rights Reserved.

www.paystar.co

Responsive For All Devices

© 2019 PayStar. All Rights Reserved.

www.paystar.co

Simple payment ﬂow for desktop, tablet, and mobile.

© 2019 PayStar. All Rights Reserved.

www.paystar.co

Proposal

Bill Presentment

Quick Pay

Mobile Pay

Admin Portal

Pricing
$0.00

Chargebacks

Card Swipers

No yearly fees.

Chargebacks
$15
ACH Returns
$10

First Device and Second
FREE
Additional Devices
$50

Utility Dept.
Credit Card

Pool
Credit Card

$0.00

Monthly Cost
No monthly fees.

Utility Dept.
E-Check

Yearly Cost

$4.50

$3.00

2.75% + .30

Other Depts.
Credit Card

2.75% + .30

IVR- $1 Added
© 2019 PayStar. All Rights Reserved.

www.paystar.co

Let’s Talk Soon
We look forward to working together

Connor Nichols
VP of Business Development
Connor@paystar.co
318-655-2772

© 2019 PayStar. All Rights Reserved.

www.paystar.co

GENERAL CONTRACT FOR SERVICES
This Contract for Services is made effective as of ____________________, 2019 by and between
___________________________________________("Agency"), and Integrated Payment Solutions, LLC
("PAYSTAR ") of 733 E. Airport Ave., Suite 202, Baton Rouge, Louisiana 70806.
WHEREAS, PAYSTAR is in the business of providing services which facilitate the online payment
or collection of fines, fees, taxes, etc., via credit or debit cards or ACH payments and providing
other services as may be set forth in this agreement; and
WHEREAS, the Agency regards the services of PAYSTAR beneficial to certain operations of the
Agency including the collection of bills, fines, fees, taxes, etc., and the Agency desires to obtain the
services of PAYSTAR;
NOW, THEREFORE, for good and valuable consideration, the receipt and sufficiency of which are
hereby acknowledged, and in consideration of the mutual covenants contained herein,
IT IS AGREED, AS FOLLOWS:
1. SERVICES and CONSIDERATION. PAYSTAR will provide to Agency the Services described in
the attached Appendix 1 (collectively, the "Services”), including the use of the PAYSTAR web
application facilitating online and point of sell payments. PAYSTAR will receive the service fees
charged by PAYSTAR per Appendix 1 and collected from public users as transactions occur.
2. TERM. This Contract may be terminated anytime with written notice to PAYSTAR. An email
notice by Agency will suffice.
3. WORK PRODUCT / SOLUTION OWNERSHIP. Any copyrightable works, ideas, discoveries,
inventions, patents, products, or other information (collectively the "Work Product" or
SOLUTION) provided or developed in whole or in part by PAYSTAR in connection with the
Services outlined herein will be the exclusive property of PAYSTAR, except for any Work Product
or Solution that utilizes confidential information of Agency, in whole or part. This is not a sale of
the PayStar Payment Platform web application or the SOLUTION as described in Appendix 1, and
upon request and as appropriate, Agency will execute all documents necessary to confirm or
perfect the exclusive ownership of PAYSTAR to the Work Product / SOLUTION.
4. CONFIDENTIALITY. PAYSTAR, and its employees, agents, or representatives, will not at any
time or in any manner, either directly or indirectly, use for personal benefit or for the benefit of
PAYSTAR, or divulge, disclose, or communicate in any manner, any information that is proprietary
to or considered confidential by Agency. PAYSTAR, and its employees, agents, and representatives,
will protect such information and treat it as strictly confidential. This provision will continue to be
effective after the termination of this Contract. Any waiver by Agency of these confidentiality
obligations which allows PAYSTAR to disclose Agency's confidential information to a third party
must be in writing and will be limited to a single occurrence tied to the specific information
disclosed to the specific third party, and the confidentiality clause will continue to be in effect for
all other occurrences. Upon termination of this Contract, PAYSTAR will return to Agency all
confidential Agency records, notes, or documentation that were obtained from Agency by
PAYSTAR during the term of this Contract.
Confidential and proprietary
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5. WARRANTY. PAYSTAR shall use commercially reasonable efforts to provide its services and
meet its obligations under this Contract in a timely and workmanlike manner, using its specialized
knowledge and recommendations for performing the services, and will provide a standard of care
equal to care used by service providers similar to PAYSTAR on similar projects.
6. DEFAULT. The occurrence of the following shall constitute a material default of this Contract:
a.
The insolvency or bankruptcy of either party; or
b.
The failure to make available or deliver the Services in the time and manner
provided for in this Contract.
7. REMEDIES. In addition to any and all other rights a party may have available according to law,
if a party defaults by failing to perform any provision, term or condition of this Contract, the other
party may terminate the Contract by providing written notice to the defaulting party. This notice
shall describe with sufficient detail the nature of the default. The party receiving such notice shall
have 30 days from the effective date of such notice to cure the default(s). Unless waived in writing
by a party providing notice, the failure to cure the default(s) within such time period shall result in
the automatic termination of this Contract.
8. FORCE MAJEURE. If performance of this Contract or any obligation under this Contract is
prevented, restricted, or interfered with by causes beyond either party's reasonable control
("Force Majeure"), and if the party unable to carry out its obligations gives the other party prompt
written notice of such event, then the obligations of the party invoking this provision shall be
suspended to the extent necessary by such event. The term Force Majeure shall include, without
limitation, acts of God, fire, explosion, vandalism, storm or other similar occurrence, orders or acts
of military or civil authority, or by national emergencies, insurrections, riots, or wars, or strikes,
lock-outs, work stoppages, or supplier failures. The excused party shall use reasonable efforts
under the circumstances to avoid or remove such causes of non-performance and shall proceed to
perform with reasonable dispatch whenever such causes are removed or ceased. An act or
omission shall be deemed within the reasonable control of a party if committed, omitted, or
caused by such party, or its employees, officers, agents, or affiliates.
9. ENTIRE AGREEMENT. This Contract contains the agreement of the parties, and, except to the
extent applicable in the Card Connect Merchant Application and Merchant Processing Agreement
and the Secure Payment Systems, Inc. achXPRESS Electronic Funds Transfer Agreement, there are
no other promises or conditions in any other agreement whether oral or written concerning the
subject matter of this Contract. This Contract supersedes any prior written or oral agreements
between the parties.
10. SEVERABILITY. If any provision of this Contract is held by a court of competent jurisdiction to
be invalid or unenforceable for any reason, the remaining provisions will continue to be valid and
enforceable. If such a court finds that any provision of this Contract is invalid or unenforceable,
but that by limiting such provision it would become valid and enforceable, then such provision
will be deemed to be written, construed, and enforced as so limited.
11. AMENDMENT. This Contract may be modified or amended in writing by mutual agreement
between the parties, if the writing is signed by the party obligated under the amendment.

Confidential and proprietary
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12. GOVERNING LAW. This Contract shall be construed in accordance with the laws of the State of
Louisiana.
13. NOTICE. Any notice or communication required or permitted under this Contract shall be
sufficiently given if delivered in person or by certified mail, return receipt requested, to the
address set forth in the opening paragraph or to such other address as one party may have
furnished to the other in writing. Transmission of notices via email accompanied by a confirmed
receipt of same will also suffice.
14. WAIVER OF CONTRACTUAL RIGHT. The failure of either party to enforce any provision of
this Contract shall not be construed as a waiver or limitation of that party's right to subsequently
enforce and compel strict compliance with every provision of this Contract.
15. HOLD HARMLESS. PAYSTAR shall hold harmless, indemnify, and defend Agency, and all of its
elected or appointed officers, employees, other officials, and additional insureds, from any and all
liability, actions, arbitration, claims, losses, damages, breach of confidentiality, fees, attorney fees,
or costs of whatsoever nature that may be asserted by any person or entity, including, but not
limited to, Card Connect, National Processing Company, and any Member Bank (as identified in the
Merchant Processing Agreement and/or Application executed in conjunction herewith) and their
successors and assigns, arising from, out of, or in connection with the terms, obligations,
responsibilities, Deconversion Fees, Liquidated Damages, Security Interest, fees, or charges of this
Agreement, the Services provided or utilized in connection therewith, or of any Application,
Contract, Agreement, or Guaranty deemed necessary by PAYSTAR with Card Connect, National
Processing Company, and any Member Bank (as identified in the Merchant Processing Agreement
and/or Application executed in conjunction herewith) and/or their successors and assigns.
16. CONSTRUCTION AND INTERPRETATION. The rule requiring construction or interpretation
against the drafter is waived. The document shall be deemed as if it were drafted by both parties
in a mutual effort.
IN WITNESS WHEREOF, each of the parties have executed this Agreement by and through its
authorized representative to be effective as of
, 2019.

CLIENT NAME

Integrated Payment Solutions, LLC
D/B/A PayStar

Signature: _____________________________________

Signature: _____________________________________

Print: _________________________________________
Print: _________________________________________

Title: _________________________________________

Title: _________________________________________
Date: _________________________________________

Confidential and proprietary
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APPENDIX 1 – Services and Compensation
This sets forth a mutual understanding of PAYSTAR services to be provided the AGENCY and
AGENCY requirements facilitating the PAYSTAR online payment solution for various AGENCY bills,
fees, taxes, invoices, permits, licenses, citations or other receivables requested by AGENCY.
For good and valuable consideration, the receipt and adequacy of which is hereby acknowledged,
the parties agree as follows:
1. Integrated Payment Solutions, LLC (“PAYSTAR”) is a technology company that provides
software and services allowing agencies to collect online payments for bills, fines, fees,
permits, licenses, and taxes via credit or debit cards or ACH payments (the “SOLUTION”).
2. PAYSTAR shall continue to develop, host and maintain its payment processing and tracking
website and provide an AGENCY-specific account for the AGENCY. The URL for this site
being https://home.paystar.co/.
3. All costs for developing, configuring, hosting, maintaining, and supporting the SOLUTION,
including customer service, monthly merchant account fees, and credit/debit card and ACH
Electronic Fund Transfer processing fees are underwritten by the ‘Service fees’ for
payments taken online and in AGENCY office.
4. The established payment processing boundaries and Service Fee schedule are agreed to as
follows:
a) Minimum Due amount qualifying for online payment: $1
b) Maximum Due amount qualifying for online payment: $2,000.00
c) The Service Fee to be charged to payor (including any late fees) will be:
i.
Utility Dept.
i. Credit/ Debit Card
1. $1-$2,000 = $4.50
ii. eCheck
1. $1-$2,000= $3
ii.
Pool & Other Depts
i. $1-$2,000= 2.75% + $0.30
d) The Service Fee to be charge to payor (including any late fees) for IVR payments
will be:
i.
Utility Dept.
i. Credit/ Debit Card
1. $1-$2,000 = $5.50
ii. eCheck
1. $1-$2,000= $4
5. The parties agree that such fees are the entire compensation to PAYSTAR for this
agreement and services provided. There are no additional costs to the AGENCY for the
implementation and operation of the SOLUTION. However, in regard to chargebacks,
returns, and fees associated therewith:
a) AGENCY is responsible for all chargeback fees due pursuant to the Card Connect
Merchant Application and Merchant Processing Agreement
a. Chargeback fees = $15 per chargeback

Confidential and proprietary
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b) AGENCY is responsible for all chargeback amounts for the item/account
receivable payment that was owed to AGENCY by the payor for the specific bill,
fine, fee, permit, license, tax etc.
c) AGENCY is responsible for all return and chargeback fees due pursuant to the
Secure Payment Systems Inc. achXPRESS Electronic Funds Transfer Agreement.
a. Return fees = $10 per return
6. PAYSTAR will provide a secure payment portal that maintains compliance with the
Payment Card Industry Data Security Standards and NACHA Operating Rules.
7. The AGENCY will place a PAYSTAR-provided link on AGENCY website that will take the
user to the customized AGENCY payment portal, which will allow users to enter established
identifying information based on the item to be paid and, once the item is searched and
retrieved, the user can proceed to pay with a credit or debit card or ACH electronic fund
transfer.
8. The AGENCY will provide PAYSTAR with access to items to be paid which will be searched
at user direction on the PAYSTAR website.
9. PAYSTAR shall not be held liable for the accuracy or validity of AGENCY uploaded or
provided data. AGENCY shall be solely responsible for checking the accuracy and validity
of AGENCY uploaded or provided data.
10. When items are paid by user action, the AGENCY’s receivable record will be marked as
Payment Pending in near-real-time on the AGENCY’s PAYSTAR Dashboard and the pending
payment is added to the daily batch for nightly processing. Details of this are as follows:
a) PAYSTAR will provide the AGENCY with access to a web application to monitor
payments. When a payment is authorized, PAYSTAR will update the AGENCY’s
record, marking the item as ‘Paid’. The AGENCY will get to the web application
by pointing their browser to www.PayStar.co and logging in with PAYSTARprovided credentials.
b) The SOLUTION will also send the user an electronic receipt if an email address is
provided at time of payment.
c) Payments will be deposited into a Merchant Account created specifically for the
AGENCY and transferred by ACH Electronic Fund Transfer to the specified
AGENCY bank account – generally daily based on payments received.
d) ACH transfers to AGENCY bank account will be accompanied by a report
detailing the payments included within the deposited amount. Any ACH money
transfer fees will be absorbed by PAYSTAR.
e) In case of fraud or chargeback issues, PAYSTAR and affiliates will work with the
AGENCY in pursuing any fraudulent charges (e.g., stolen card) or chargeback
issues (e.g., customer challenging a charge). In the case of either activity, the
AGENCY will assist PAYSTAR in pursing resolution.
i.
Once notified by PAYSTAR, AGENCY will be responsible for resetting the
paid item as NOT being paid and pursuing collection for fraudulent or
reversed transactions.
f) The AGENCY will have an opportunity to flag items that are not allowed for
online payment. The SOLUTION will provide online feedback stating that the
item is not available for online payment and need to pay at the AGENCY’s office.
11. PAYSTAR will maintain a support line for technical issues with online payments so the
AGENCY does not have to allocate workers to this.

Confidential and proprietary
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12. In order to ensure high utilization of the SOLUTION, and allowing the AGENCY to fully
benefit from it, the website address for online payments should be printed on all mailed or
emailed items to be paid.

Confidential and proprietary
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REPORT TO CITY COUNCIL

City of Nevada City
317 Broad Street
Nevada City CA 95959
May 8, 2018
www.nevadacityca.gov
___________________________________________________________________________
TITLE: Request for in-kind Sponsorship of Nevada City Film Festival Summer “Movies Under
the Pines”
RECOMMENDATION: Approve request to provide in-kind sponsorship of the Nevada City Film
Festival’s summer “Movies Under the Pines” in the form of allowing use of Pioneer Park Band Shell
and adjacent field at no charge on June 15, July 27, and August 30, 2019.
CONTACT: Catrina Olson, City Manager
BACKGROUND / DISCUSSION:
For the past four summers, the City Council has authorized in-kind sponsorship of the Nevada City
Film Festival’s summer movie series nights in Pioneer Park. Attendance at last year’s movies ranged
from 250 to 400. The summer’s events are intended to compliment the Film Festival’s mission of
providing art, entertainment, and culture, while also developing the community’s interest in and
appreciation for film and video production.
This year, the Film Festival has reserved Pioneer Park on June 15 (Raiders of the Lost Ark), July 27
(What About Bob) and August 30 (Best of the Fest of the 19th Annual Nevada City Film Festival) for
their summer movie series and requests similar in-kind sponsorship. The Film Festival anticipates
attendance of up to 250 people per event for the summer night films.
The cost of renting the Pioneer Park Band Shell per event is $220 and there is an additional fee of
$160 for events with anticipated attendance of 200-399 on the adjacent field. Therefore, the City’s
park usage fees equate roughly to the Nevada City Film Festival’s $1,500 sponsorship category,
which the Film Festival has indicated they will honor.
Last year, it was estimated the Film Festival events had a local economic impact of approximately
$420,000. This last year the Film welcomed Kaleidoscope, and international cinematic Virtual Reality
Film Festival. The Nevada City Film Festival attracted 4,900 attendees to its events last year. Staff
recommends City Council approval of in-kind sponsorship of the Film Festival’s “Movies Under the
Pines” in the form of allowing use of the Pioneer Park Band Shell and adjacent field at no charge for
each of the three dates.
It’s important to note that the Film Festival will still be required to provide a completed contract
(attached), provide proof of insurance naming the City as additional insured, provide a copy of the
alcohol permit for their events and pay the $100 cleaning deposit. Film organizers must also follow all
use guidelines for the Band Shell rental.
ENVIRONMENTAL CONSIDERATIONS: Not applicable.
FISCAL IMPACT: Not applicable.
ATTACHMENTS:
 Nevada City Film Festival Brochure
 Movies Under the Pines – Press Release
 Facility Rental Contract – Nevada City Film Festival

“One of the Top 50 Film
Festivals Worth the Entry Fee”

– Moviemaker Magazine

“Sundance of the Sierra”

– Sacramento News & Review

Change lives.
Have fun.
Blow minds.

Support Independent Filmmakers!

WHO WE ARE

Since 2001, the Nevada City Film Festival has brought together an ever-expanding
audience of movie lovers with emerging and top independent filmmakers to showcase
award-winning international short and feature length films.
From Seoul, Korea to Champagne, IL; Lisbon, Portugal to Oaxaca, Mexico, filmmakers
from around the world travel to the historic Gold Rush era town of Nevada City, CA to take
part in this week-long celebration of art, music, technology, and independent filmmaking,
which includes film screenings, industry panels and workshops, filmmaker Q&A’s, live
music, virtual reality experiences, and many other special events.

W H AT W E D O

Commitment to the Local Economy
The average NCFF attendee spends $50/day ($4 latte + $8 sandwich + $20 dinner +
drinks gas/souvenirs) or $200 over the course of the event. In 2016, NCFF attendees
spent $105,000 daily or upwards of $420,000 over the festival.
Commitment to Technology
Last year, NCFF welcomed Kaleidoscope, an international cinematic Virtual Reality Film
Festival, where over 500 people, some for the very first time, enjoyed a diverse program of
11 VR experiences created by the top VR creators in the world. We also hosted a handful of
these creators and offered a special panel on the evolution of filmmaking with a Q&A for our
attendees. This year we are one of the few film festivals in the world that have included VR
experiences in our film submissions. Our hope is to create an Exploratorium-like experience
where attendees can view, play, and create, using Virtual and Augmented Reality.
Commitment to Youth & Media Arts Education
NCFF is committed to the next generation of film lovers and media consumers by offering
the following free programs: International Children’s Film Program, Schools at the Festival
Teacher Screenings, and Filmmakers in the Classroom. The Youth Film Council returns this
year with a dozen students from Nevada County School District working with students and
film schools around the world to curate a program of student made films.

F U N FA C T !

From Marc Maron’s “WTF” to Duncan Trussel
and Joe Rogan’s “Family Hour” comedy
podcasts, Nevada City is always a hot topic!

EXPERIENCE

Located in Nevada City, California, an area known for its sophisticated arts
and culture, festival-goers will find an exceptional destination festival where
they can meet other enthusiastic film lovers and be inspired by talented
filmmakers and exciting new cinema.
70–100 Films
Short and feature length films are screened during the festival.
30–50 Eclectic Filmmakers
Attending from around the world (France, Cuba, New York, Los Angeles)
Superior Movie Experiences
Downtown historic venues are transformed into state-of-the-art movie theatres.
Media Maker Residency
4-Day storytelling intensives, 1–3 month-long educational residencies.
Live Comedy
Sold-out Live Comedy Shows that feature notable comedians from Comedy
Central, Chelsea Lately, Funny or Die, Curb Your Enthusiasm, The Office,
NBC’s Go On, and more.
Movies Under the Pines
An outdoor cinema experience for the entire family, features 6 family-friendly
films presented at Pioneer Park and Nevada County Fairgrounds. Live music,
food trucks, youth games, and more. Total attendance 1800 per year.

F U N FA C T !

Nevada County native, director Jason Sussberg set the record for the mostfunded documentary on Kickstarter with his documentary Bill Nye The Science
Guy. The film raised $859,425 from 16,850 backers.

F U N FA C T !

In 2017, 56 former NCFF filmmakers
premiered their films at Sundance—
the gold standard of film festivals!

DEMOGRAPHICS

4,900 year round attendance at Nevada City Film Festival events including
Winter Comedy Fest, Movies Under the Pines in Pioneer Park and the Nevada
County Fairgrounds, and Media Maker Residency.
76% of our demographic are under the age of 50.
60% are between the ages of 25–45, making the Nevada City Film Festival the
ONLY major event in Nevada County geared towards a Millennial demographic.
70% of the audience travel 30+ miles to attend the festival, with the majority of
people coming from the Sacramento Valley region, Yuba City and Marysville,
Bay Area and Los Angeles.
85% of audience is college-educated.

F U N FA C T S !

Over 50% of films accepted to NCFF are directed or produced by a woman.
Our last three Comedy Festivals were headlined by women comedians. From
the beginning we have been committed to diversity in filmmaking.
In 2016, Nevada County native, director Jonathan Dayton, along with his codirecting partner and wife Valerie Farris returned to Nevada County to screen
a special 10-year anniversary showing of their award-winning film Little Miss
Sunshine and return to his alma mater Lyman Gilmore Junior High School to
speak to students about filmmaking.

F U N FA C T !

Over 50% of films accepted to
NCFF are directed by filmmakers
from another country.

We literally can’t do it without you!
Literally. The art of film festing is expensive and technology isn’t cheap.
From state-of-the-art projectors and sound, to computer programs and
equipment used for interactive apps, live streaming, and VR, it all adds
up, and fast. And we haven’t even mentioned the cost of our world-class
hospitality for visiting filmmakers, industry leaders, and national press.
Ticket sales only account for a third of our annual budget. We offset the
remainder with sponsorships, private donations and small grants,which
is why your involvement is essential to the vitality and growth of one of
Northern California’s premier international film festivals.

BENEFITS TO YOU

Reach the largest 25–45 year old audience (an engaged and elusive
consumer) in Nevada County.
Connect with a large and loyal audience of involved, influential and
innovative tastemakers in the arts and film industries.
Build a relationship with potential consumers and the Nevada County
community in a respected, dynamic and authentic environment.
Drive online and in-store traffic, product sampling and word of mouth.
Engage potential and current customers and let them help spread the
word about your product and services.
Amplify your PR, marketing efforts and positive brand associations.
Support the largest event in Nevada County’s targeted towards a 25–40
year old demographic.

SPONSORSHIP LEVELS
Each year the Nevada City Film festival is made possible through
the generous contributions of our sponsors. Sponsorships help
underwrite local filmmaker submissions, theatre and venue
rental; offset film rental costs from foreign sources; and bring
guest filmmakers to our screenings and forums. Sponsorships
provide wonderful festival benefits for employees or clients with
film and party passes, while marketing your organization as
a supporter of the arts and linking your business with Nevada
City’s fastest growing event.

P L AT I N U M
YOU HELP US

Offset submission
fees for local
filmmakers

Bring 10 visiting
filmmakers to
Nevada County

Rent state-of-the-art
projection, lighting
and sound
*projectors can run
$600–$1,000 a day

GOLD

SILVER

YOU HELP US

YOU HELP US

Offset film rental fees of
$250–$500 for
5–10 feature length films

Offset film rental fees of
$250–$500 for
3–6 feature length films

Bring 05 visiting
filmmakers to
Nevada County

Bring 03 visiting
filmmakers to
Nevada County

Offer discount tickets
for students and seniors

Offer discount tickets
for students and seniors

PLATINUM
$5,000

GOLD
$2,500

SILVER
$1,500

FESTIVAL
FRIENDS
$500

(15)

(07)

(05)

(03)

(06)

(03)

(01)

YOU GET

VIP Badges

value
$1,500

value
$700

value
$500

Public Recognition on Opening Night
Featured in NCFF blasts for a full year
Social Media Blasts
Logo and link on our website
Logo in program guide
Filmmaker Gift Bags
Sampling at NCFF
Your Banner in the Theatre/Stage
During Event
Sponsor Movies Under the Pines
Branding in all NCFF Press Materials
Logo in Festival Trailer
Official Host of Opening Night,
Virtual Reality Pavilion, After Party,
Film Program, or Spotlight Director
Logo on Printed Ticket
Official Presenter of the 16th Annual
Nevada City Film Festival

value
$300

L E T ’ S TA L K !

Jesse Locks, Festival Director
jesse@nevadacityfilmfestival.com
(916) 548-7716

nevadacityfilmfestival.com

FOR IMMEDIATE RELEASE
CONTACT: Jesse Locks, jesse@nevadacityfilmfestival.com, (916) 548-7716
May 1, 2019

For summer 2019, the Nevada City Film Festival (NCFF) presents Movies Under the
Pines, an outdoor cinema experience for the entire family, Saturdays, June 15, July
27 and Friday, Aug 30 at the Pioneer Park Bandshell in Nevada City.
NCFF carefully selects films that both kids and parents will enjoy. This year’s films
include:

June 15 – Raiders of the Lost Ark (1981) features bravura set pieces, sly humor, and
white-knuckle action, Raiders of the Lost Ark is one of the most consummately
entertaining adventure pictures of all time. A joint project of Hollywood prodigies
George Lucas and Steven Spielberg, with a script co-written by Lawrence Kasdan
and Philip Kaufman, among others, Raiders of the Lost Ark is not so much a movie as
a 115-minute thrill ride. Starring Harrison Ford as Indiana Jones.

July 27 – What About Bob? (1991) In this classic 90s comedy directed by Frank Oz
about a doctor-patient relationship pushed way beyond the office, Bill Murray plays
Bob Wiley, a neurotic New Yorker struggling with a whirlwind of paralyzing
phobias. When an exasperated colleague pawns the handful off on Dr. Leo Marvin
(Richard Dreyfuss), the psychologist has no idea his last appointment will follow
him north to New Hampshire on a month's vacation. Bob takes to Dr. Marvin's latest
book like no therapy before it, so the well-meaning pest tracks Marvin down at his
lakeside summer home to further discuss his problems. But Marvin, preparing for an
interview on Good Morning America and a few weeks of R and R, views Bob's
stalking as highly inappropriate, and demands he return to New York. But Bob can't
take even the strongest hint, and sets up camp with a neighbor to indulge in his own
"vacation" -- from his problems.
August 30 – Best of the Fest of the 19th Annual Nevada City Film Festival
Nevada City Film Festival wraps this year’s festivities with an outdoor “Best of the
Fest” screening of this year’s award winners!

“Movies Under the Pines is one of those endearing and sweet community events that
warm your heart. We wanted this year’s films to reflect that feeling,” says Jesse
Locks, Festival Director. “It is so popular, we have people travel from all over to
experience this movie magic in a beautiful outdoor setting,”
The film festival brings in state of the art projection and sound to create an outdoor
movie theatre on the grass at each venue. Before each screening NCFF curates a
special pre-show that includes screening local filmmakers works, movie trivia with
fun festival prizes, and other events specific to each screening.

Beer, wine, popcorn, soft drinks, and ice cream available for purchase. Outside food
and non-alcoholic drinks allowed. Outside alcoholic beverages prohibited. Blankets
and low back chairs are suggested.
Gates open at 7:00pm for picnicking, films begin at Sunset, which depending on the
time of year can be between 8 and 8:30pm. Tickets $7/General Admission,
$5/Children 12 & Under. Tickets can be purchased online at
www.nevadacityfilmfestival.com and will also be available at the gate.

